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About the Authors

InterMedia is a nonprofit company that conducts globa research and evauation,
and specidizes in the fidd of media and communications. InterMedia has been carrying
out media, audience and opinion research in the countries of Central and Eastern Europe,
the Commonwedth of Independent States and the Bdtic States for over four decades—as
part of Radio Free Europe/Radio Liberty until 1994 and since then as an independent not-
for-profit research organization. Now based in Washington, D.C. with associates in the
United Kingdom, InterMedia continues to work in the region and mantans a growing
number of close reaionships with leading researchers, sociologists and media experts
across the region. InterMedia is daffed by professond researchers who have the area
background and language capabilities necessary to cary out effective work in ther

respective regions.

Each year, InterMedia carries out dozens of quantitative studies on media
behaviour and dtitudes, as well as quditative studies (focus groups, in-depth interviews
and pand dudies) exploring informationa needs and media preferences in dmog dl of
the countries in the CEE/CIS/Bdtic States area. InterMedia surveys include populations
aged 15 and above, and its quditative research often takes specid interest in young
people as representatives of future target audiences.

The principd InterMedia authors of this paper are Susan Gigli, Deputy Director,
and Aneta Genova, Research Andys. Ms Gigli has been managing multi-country
quditative research on behaf of public internationa broadcasters and other internationd
public and private sector clients for ten years meking her familiar with evolving media
markets and the changing informationd needs of audiences in trangtiona societies Ms.
Gigli has a Mages in Intenationa AffarsdSoviet Sudies from Columbia Universty in
New York and has worked, studied and travelled widely in the region. Ms. Genova is
origindly from Bulgaia She has a Maders in Public Communication from American
Universty in Washington, D.C. and worked as a journdigt in Bulgaria before joining
InterMedia

For more information about InterMedia, please vist www.intermediaorg




A Note on Methodology

InterMedia relied on a three-pronged approach to carry out UNICEF's request for
a rich and concise andyss of trends among young people and media in Centrd and
Eagtern Europe, the Commonwed th of Independent States and the Baltic States:

Fire, InterMedia andysed its own data on young people and the media based on
surveys, focus groups and interviews InterMedia has carried out in most of the countries
in the region over the past decade. Throughout the paper, al references to data are based
on InterMedia surveys unless otherwise indicated. While the survey data in this paper
refer to youth aged 15-24 unless otherwise noted, the overal andyss attempts to address
young people in the broader age range of 10-24.

Second, InterMedia attempted to conduct a review of as much existing literature
on the subject of young people and the media as time dlowed. UNICEF was very helpfu
in refering InterMedia to many of the interesting and important materids that ae
included in the bibliography.

Third, in conjunction with UNICEF, InterMedia developed a questionnaire for an
informal  survey of researchers, sociologists and media experts in the region. (The
questionnaire is dtached in Appendix 3) These individuds and their organizations
follow youth issues and trends in media as part of their work and they contributed up-to-
dae and ingghtful information to supplement the quantitative andyds. InterMedia is
deeply grateful to the more than two dozen individuas who took the time to participate in
the survey, and we acknowledge their vauable contributions. The names of the
individuas who contributed to this study are listed in the following section.
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Executive Summary

Background

The last decade has witnessed sweeping transformations across the countries of
Centrd and Eastern Europe, the Commonwedth of Independent States and the Bdltic
States (CEE/CIS and the Bdtic States). Arguably, among the most wide-reaching and
ggnificant changes in this region have been those that have occurred in the media. After
ten years, many questions have arisen about the nature of these changes, including how
the media has helped to transform these societies or, conversdy, how people in these
societies have contributed to changes in the media These questions gpply particularly to
children and youth, those aged 10-24, the first generation reaching adulthood since the
fdl of the Berlin Wall.

UNICEF's Regiond Office for CEE, CIS and the Bdtic States commissioned
InterMedia to prepare this report on the mgor trends and issues concerning young people
and media in the 27 countries that make up the region. InterMedia andysed its own
survey data from the past ten years, reviewed exiding literaiure on the subject, and
consulted with media experts and youth from across the region in order to begin to
understand—within a child's rights framework—what the prospects are for young people
to contribute to the srengthening of democratic and independent media in their respective
countries.

MediaUse

Young people have cdearly benefited in many ways from the positive changes that
have occurred throughout the region over the past decade. Unlike their predecessors,
young people today have access to a greater diversity of information sources as a result of
political, economic and technologicad developments. There has been a proliferation of
many new private TV and radio daions and a new private press, foreign programming
and media are now more widdy available, access to cable and satellite televison and the
Internet has been steadily increasing, and official censorship has dissppeared. All of these
developments have left many young people and adults across the region feding that they
ae beter informed and that they have access to more professona and entertaining
programming than before.

Indeed, young people in the region are heavy consumers of the media Large
numbers of young people watch TV daly—primaily for entertainment programming—
making it their favourite pastime. Sgnificat numbers of young people dso regularly
tune in to radio, dthough more to ligen to musc than to information. In addition,
athough access to computers and the Internet is still low throughout most of the region,
young people ae becoming involved and showing interest in the “information
revolution” at rates generdly much faster than adults.

At the same time, there exigs an informationd divide both among countries with
vaying leves of palitica, socid and economic reform, and within countries—a divide
primarily between the better-educated, better-off, urban youth and the less-educated rura
youth. This divide determines not only the access to, use of and preferences for different
types of media, but also, to alesser degree, their socid involvement.



Media Attitudes and Preferences

Young people in this region, like their peers around the world, turn to the nedia
for entertanment and for youth-rdated issues and information (pop musc, fashion,
computers, sports, education and employment opportunities, interpersonal relations, €tc.).
They dso tend to prefer materia that is presented in a dynamic as opposed to a dull or
officid manner, as wdl as materid that is prepared and presented by young people
themselves.

Young people seem to have mixed views on media that targets and features youth.
On the one hand, they are generdly satidfied with this type of media as a source of
entertainment and “infotainment.” They adso appreciate publications and programmes
that discuss young people’'s persond problems and reationships—topics tha they find
difficult to discuss with adults and that were once considered taboo.

On the other hand, young people in the region commonly fed that the media does
not pay sufficient atention to youth in generd, and that when it does address this age
group, it typicaly Stereotypes young people in overly postive or negative ways — as
trendsetters and high-achievers or as problems and victims. The ordinary young person,
who lives a typicd life with its routine ups and downs, often does not find him/hersdf
represented in the extreme versons of youth depicted in the media

In spite of the strong preference for entertainment media, young people across the
region display a drong interest in political developments and issues. While they are tired
of paty politics often cynicd toward the progpects for reform and democréatic
development, and may not regularly follow the news, they are not gpathetic or indifferent
to the role of media in society. Rather, many young people expect the media to be
truthful, balanced and objective, and are quick to sense when the media is atempting to
manipulate information. For this reason, young people tend to trust private, independent
sources more than the state-owned media

Media I nfluence

Young people and adults adike recognize the potentia of the media to influence
youth attitudes and behaviour in both postive and negative ways. As a postive influence,
the media can help young people understand the issues facing ther societies, widen their
world outlook, destroy stereotypes and promote tolerance and socid participation. On the
negaive sde, the media can digort redity, manipulate for politicad or commercid ends,
create harmful or unredistic Stereotypes and promote intolerance and apathy.

Jugt how much the mass media is influencing young people in the region, and the
ways in which it may be doing this, is debatable. However, growing numbers of people
are concerned about the lack of educationd programming for young people and the effect
of a dseady diet of rather low-qudity, commercidised entertanment media on young
audiences. Some sociologists in the region tak about the medids contribution to a
confuson in vaues among many young people today, which they attribute in part to the
loss of a sense of naiona culture, a misguided understanding of right, wrong and redlity,
and a decreased emphasis on education and socia participation.



Implicationsfor Policy and Programmes

An opportunity exists to ensure the drengthening and deveopment of
independent, democratic media in these trangtion countries, as wel as to ensure tha
young people contribute to the creation of responsive and responsible media in the future.
In order to meet these goas, however, locd, nationd and internationa bodies will need to
lend their assgance in terms of training, technicd and logidticd assistance, financid
support, guided ressarch efforts and implementation of journdigtic guiddines and
policies.



I ntroduction

The past decade has witnessed sweeping transformations across the countries of
Centrd and Eastern Europe, the Commonwedth of Independent States and the Baltic
States. Arguably, among the most wide-reaching and sgnificant changes in this region
have been those that have occurred in the media After ten years, many questions have
arisen about the nature of these changes, indluding how the media has helped to transform
these societies or, conversely, how people in these societies have contributed to changes
in the media

These questions apply particularly to young people, those aged 10-24, the firg
generation to reach adulthood since the fall of the Berlin Wal. This paper sets out to
explore the mgor trends and issues concerning young people and the media across
countries’ in the region of Centrd and Eastern Europe, the Commonwedth of
Independent States and the Bdtic States—from media use, atitudes and influence to the
various ways young people currently get involved in journdism and the media It is
intended to be a broad and hopefully initid exploration of just how young people are
influencing and being influenced by the media today and what the prospects are for
young people to contribute to the strengthening of democratic and independent media in
their respective countries.

A Child' s Rights Framework

While this paper is based on recent quantitative and quaitative research data, as
well as on consultations with sociologists and media experts from across the region, the
andyss was caried out with a child's rights perspective, as defined by the United
Nations Convention on the Rights of the Child (CRC).

Since its adoption by the UN Generd Assembly in 1989, the CRC has become the
most widdly accepted human rights treaty ever. It has been ratified by 191 countries, with
just two countries faling to ratify the treaty. All the governments in the CEE/CIS ad
Bdtic Staes region have raified it, formdly committing themsdves to mesting the
obligations and responghilities outlined in the Convention.

The CRC spdls out in an unequivocal manner the rights to which every child is
entitled, regardless of where born or to whom, regardiess of sex, rdigion, or socid origin.
The body of rights enumerated in the CRC are the rights of al children everywhere.
Given the Convention's comprehensve nature, it is hardly surprisng that it focuses
congderable attention on the media s importance to children.

Article 17 deds explicitly with the media The generd thrugt of this cdlause is that
the media can play an important role in dissaminating information, which contributes to
promoting the child's wdl-being in the broadest sense. The State is given a number of
specific tasks, which are described asfollows:

Article 17

Sates Parties recognize the important function performed by the mass media and
shall ensure that the child has access to information and material from a diversity
4



of national and international sources, especially those aimed at the promotion of
his or her social, spiritual and moral well-being and physical and mental health.
To this end, Sates Parties shall:

(a) Encourage the mass media to disseminate information and material of social
and cultural benefit to the child and in accordance with the spirit of article 29;

(b) Encourage international cooperation in the production, exchange and
dissemination of such information and material from a diversity of cultural,
national and international sources,

(c) Encourage the production and dissemination of children's books,

(d) Encourage the mass media to have particular regard to the linguistic needs of
the child who belongsto a minority group or who is indigenous;

(e) Encourage the development of appropriate guidelines for the protection of the
child from information and material injurious to his or her well-being, bearing in
mind the provisions of articles 13 and 18.

Article 12 of the Convention on the Rights of the Child recognizes the right of the
children to express their own views in maiters affecting them.

Article 13 enshrines the right to freedom of expresson:

“(...) This right shall include freedom to seek, receive and impart
information and ideas of all kinds, regardiess of frontiers, either orally, in
writing or in print, in the form of art, or through any other media of the
child’schoice.” (CRC, article 13.1)

Article 17, together with articles 12 and 13, should contribute not only to the
devdopment of well-informed citizens but to young people's voices being heard more
and more through the mass media In a sense, it sends a cdear message that children
should be participantsin, aswell as beneficiaries of the Information Revolution.

Other pertinent articles in the Convention on the Rights of the Child are:

Artide 31, confirming the right of children to participate in culturd and artigtic life

Article 42, requesting States to make the principles and provisons of the Convention
widdy known

Article 44.6, requiring States to make ther reports to the Committee on the Rights of
the Child widdy known.



Young People: A Broad and Mixed Portrait

The 65 million young people between the ages of 15 and 242 living today in
Centrd and Eastern Europe, the Commonwedth of Independent States and the Bdtic
States are the first generation to be raised and educated since the fdl of the Berlin Wall.
While the greater freedoms enjoyed by this generaion are indioutable, and while many
have had opportunities their parents could only dream of, the problems of young people
are more complex than is generdly thought. Despite economic reforms, living standards
in the region have been dipping, and output levels in haf of the countries have remained
below the 1989 figures® Unemployment is higher among young people than among
adults, and those who do have a job are often either the breadwinners , or contribute
ggnificantly to the family budget. Young people today dso face a variety of growing
socid  problems, ranging from increesed subdance abuse and sexudly transmitted
diseases to ethnic gdrife and degpening poverty. In addition, many of the young people in
the region have lived through politica turmoil, while others are living in countries where
catizens il have limited rights.

In spite of the various countries culturd and historical peculiarities, and their
differing degrees of success in weathering the trangtion, there have been sufficient
common economic, political and socia experiences to draw a broad portrait of the young
people in the countries in the region. In keeping with the very nature of youth, these
young people try to be optimidic; as shown in the table below, they are more hopeful
than adults. Nonethdess, the percentage of both young people and adults feding
optimigtic about the future has been declining (see Tables 2 and 3). Although generdly
more confident than adults, young people increasingly fed helpless in the face d what is
happening in the world today, and believe that the lot of ordinary people is getting worse,
instead of better.

"How do you view the coming year ?"
(% who view with hope)
100

By oung people (15-24)
B Adults (25+)

<6

Source: InterMedia Surveys (data refer to 1997 for Czech Republic, Sovakia, Estonia, Latvia, Lithuania;
1998 for Kazakhstan; 1999 for Poland, Hungary, Former Yugoslav Republic of Macedonia, Federal
Republic of Yugoslavia, Albania; 2000 for others)



As shown in Table 4, young people, in common with adults, are increasingly
scepticd about thelr countries governments and parliaments and fed that those in power
do not care about the average citizen. While generdly optimistic about the future, young
people show little confidence in ther own ability to change the course of world events.
At the same time, experts in and on the region observe that young people, more than
adults, are open to the outsde world and eager to communicate with their peers. They
have little fear of foreign influences and afar greater curiogty for new technologies.

Regrettably, andyss of young people in the region reveds an exiding divide not
only among countries with varying levels of political, socid and economic reform, but
adso within the countries — a divide primarily between the generdly better-educated,
better-off, urban youth and the less-educated wrd youth. This divide determines not only
the access to, use of and preferences for different types of media, but aso, to a lesser
degree, ther socid involvement. In generd, socidly active youth are better educated,
come from better-off or better-educated families, and live in big dties Discussons with
experts and survey data from across the region suggest that there is little chance for the
information divide among and within countries to narrow a any time in the near future, &
least not without a Significant boost to nationa economies.

Y oung People' sUse of The Media
Television

Unlike their predecessors, young people in the region today have access to a
diversty of information sources as a result of politica, economic and technologica
developments. The privatisation of the media, though carried out to varying degrees
around the region, has led to the emergence of many new private TV and radio dations
and a new private press. lllugrating this change is the fact that, while before 1989
countries usudly had two or three state TV channels, by 2000, a subgstantid number of
young people in the Centrd and Eastern European countries, Estonia and Lithuania could
watch more than 14 TV channds (see Table 5). The dtuation is quite different in the
Centrd Agan republics and in most of the countries in the Western CIS, where the
number of televison channes is more limited. In generd, however, young people across
the region have accessto more TV channds than adults (see Table 5).

The mogt significant development of the last decade has been the growing role
and importance of dectronic media, particularly TV, for young people and adults dike.
Televison viewing increased across dl age groups between 1993 and 2000 and is the
most common pastime throughout the region. Viewership among young people
throughout the region went up by an average of gpproximately 11 percentage points (see
Table 9). The largest increases occurred in Lithuania, Croatia, Belarus and Moldova (23
per cent). Increased televison viewing can be explained in part by the greater variety and
improved qudity of much of the televison fare, as wel as by the fact tha watching TV is
free or far less expensive than other forms of leisure that now cost more than ever before
(such as books, magazines, film, theatre, concerts, etc.).



Cable TV is increesngly avalable in most of the countries, providing young
people with access to an even greater number of programmes. The percentage of young
people with cable access is generaly ligher than that of adults and is highest in Hungary,
Bulgaria and Romania, where over haf of young people had access to cable TV by the
year 2000. The lowest levels of cable access occur in Central Asa, the Caucasus (except
for Georgia), the Former Yugodav Republic of Macedonia, Bosnia-Herzegovina and
Albania. In other countries, 15-30 per cent of young people had access to cable (see Table
6)

Smilaly, sadlite TV is enjoying a high degree of popularity, with viewing raes
rigng in most of the countries between the early and laie 1990s. Satellite TV viewing
appears to be most prevaent in Central and Southeastern Europe and in the countries of
former Yugodavia, with lower levels of viewing in the CIS countries (except Moldova).
The greatest increases in sadlite TV viewing among young people occurred in Moldova
and in Croatia (see Table 7).

Since 1989, TV has become the main source of information and entertainment for
both young people and adults in dl countries. Approximately 75 per cent of young people
in the region watched TV each day by the late 1990s or 2000, up from about 63 per cent
in the early 1990s. In Poland in 1999, for example, 85 per cent of young people watched
TV, 61 per cent listened to the radio, and 24 per cent read newspapers on adaly bass. In
Uzbekistan in 2000, 85 per cent watched TV, 25 per cent listened to the radio, and five
per cent read newspapers (see table below and Table 9).

Daily Media Use by Young People (15-24)

mTV
W Radio
O Newspapers

100 7

% of young people

Source: InterMedia surveys (data refer to 1997 for Czech Republic, Sovakia, Estonia, Latvia, Lithuania;
1998 for Kazakhstan, Kyrgyzstan; 1999 for Poland, Hungary, Former Yugoslav Republic of Macedonia,
Federal Republic of Yugoslavia, Albania; 2000 for others)

In fact, in 2000, the amount of time young people in most countries spent
watching TV each day was condgderably higher than the time they spent on any other
activity. The average young person in the region spent between two and four hours per
day watching TV. The average Hungarian youth, for example, watched TV for four hours
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a day, jud five minutes less than his counterpart in the U.S.. In the course of a week, an
average Romanian youth spent 22.4 hours watching TV, compared with 13.1 hours
ligening to the radio, 8.1 hours ligening to music ad 4.1 hours reading books. In Russia,
young people on average spent 23.7 hours a week watching TV, 11.4 hours lisening to
the radio, 10.8 hours lisening to music, 6.6 hours reading books and three hours reading
newspapers (see table above and Table 10).

With such a high proportion of overdl viewership, gender differences in
televison viewing tend to be minor. The surveys show that generdly, a dightly higher
percentage of young maes than femdes watches tdevison daly in mogt of the countries
of the former Soviet Union, and a dightly higher percentage of young women waich
televison in countries in Southeastern Europe and the Bakans. (see Table 20).

The daly use of tdevison, the long hours spent by young people wetching it and
the considerable trust they place in the medium (see Table 4) suggest that the bulk of
young people's information about the world probably comes from this source. At the
same time, the daa show that entertainment is by far the preferred choice of tdevison
programming among young people across the region (see Table 18).

Radio

Another dgnificant development in media use across the region over the past
decade has been the growing use of radio as a source of entertainment rather than
information. There has been a boom in radio ligening, particularly among young people,
as a result of the emergence of dozens of private radio staions in many of the countries.
According to 2000 survey data from across the region, dfter televison viewing, listening
to the radio is young peopl€ s second most popular activity.

Interestingly, the same gender patterns of daly usage are found for radio as for
televison. Agan, surveys indicate that for the most pat, a higher proportion of young
maes tune in to radio in the countries of the former Soviet Union, and a generdly higher
proportion of young femaes lisen in the countries of Southeastern Europe and the former
Yugodavia As Tables 21 and 22 on ligenership to dtate and private radio demondtrate,
the dze of youth audiences to radio can vary gredtly, depending on the quaity of date
broadcasting and the availability of private dterndives.

Almogt dl of youth radio ligening is to FM dations that broadcast predominantly
pop musc, with a most a few hourly news bulletins However, it is noteworthy that
ligening to the palitica-information programming of internationd radio daions — such
as the BBC, VOA, RFE/RL and Deutsche Welle — remans surprisngly high among
young people. For example, according to 1999 surveys, 24 per cent of young people
listened to internationd radio dtations in Romania, 17 per cent in Azerbaijan and 16 per
cent in Lavia Ligening to internationa radio typicaly pesks during times of criss and is
often a matter of tradition, but it is dso a reflection of the remaning need for high-
qudity, accurate and religble information, which is Hill lacking in many countries in the
region (see “Qudity of Journdism” on p. 16).

Nonetheless, some loca radio dations have been very successful in attracting and
informing the more socidly active segments of the population — young and old dike.
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The ANEM network of gpproximately 30 independent radio stations in FR Yugodavia is
a notable example of popular stations that have become a “mgor source of diverse kinds
of information (indluding music) for the young audience interested in socid life”*

The Internet

The Internet has dso been ganing popularity among young people, though a a
much dower pace due to economic difficulties. In spite of the exiging differences among
the countries in the region, the use of computers and the Internet is risng seadily, faster
among young people than among adults, and faster among young men than among young
women (see table below and Table 24).

"Have you used the Internet?"
(% who have used)

307

25

B Y oung people (15-24)
B Adults (25+)

20

15

10 A

0

> A 3
&S c}:ﬁ‘;@\)‘& AN

Source: InterMedia surveys (data refer to 1997 for Czech Republic, Sovakia, Estonia, Latvia, Lithuania;
1998 for Kazakhstan; 1999 for Former Yugoslav Republic of Macedonia, Federal Republic of Yugoslavia,
Albania; 2000 for others)

The often wide differences between the number of computer-literate young people
and adults imply that the younger generation is generdly more eager and more interested
in the Information Revolution. An average of 36 per cent of young people across the
region have used a computer, compared with nine per cent of adults The difference
between the percentage of young people and adults can be as high as 44 percentage
points, such asin Ukraine in 2000 (see Table 14).

Media experts and journdigts from the region who participated in this sudy dl
noted young people€s highly enthusiagtic response to the Internet as a source of
information, communicetion, socidisng and entetanment. However, in mog of the
countries, Internet use is limited to the better-off and better-educated urban youth (see
“Y oung People and the Internet” on p. 25.)
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Print Media

In contrast to the Steady rise in tdevison viewing, radio ligening and Internet use,
the print media have experienced a setback from the role they once played. Newspaper
use among young people is now quite low, with an average of less than 20 per cent
reading a paper dally. Usudly, the proportion of young women readers is higher than tha
of young men, with notable exceptions in Croatia, Romania and Russia (see Table 23).

Under communiam, while there certainly was tight control and censorship of the
media, there was dso a variety of newspapers and magazines for al age groups and
interests. Wide digtribution and low cost made them easily accessible to dl, and people
were avid consumers of the print media Citizens of communist countries developed
goecid kills for reading between the lines and diginguishing between  run-of-the-mill
propaganda and sgns that changes were in sore. Indeed, some of the most important
shifts in officid party atitudes and policies were firg identified through the change of a
faw words in an aticde or through the publication of differing views in specidized
meagazines on politica and economic theory, sociology or culture,

Young people in paticular enjoyed a fairly vibrant press, even if the content was
largdy dictated by officid ideology and vdues. All levds of the communig youth
organization had their own publications, which addressed the interests and concerns of
children, youth and students. In addition, communist regimes made some effort to ensure
that publications exised in different languages for certain ethnic and minority groups.
Although the intent may have been indoctrination, and there was no need to evauate
audience apped or share, these publications were a least available. Since the fdl of the
Berlin Wadll, this specific youth press has largdy disgppeared and has not been replaced
by a regular dternative forum for young people to communicate and express their views.
In the words of the media experts consulted for this paper:

The specialized informative youth press — which used to be the most
liberal part of the media system, read both by the young and the rest —
disappeared altogether. In the 1980s, during the communist regime, the
youth information papers (the weeklies “ Sudent,” “ Youth,” “ Youth
Journals’) were the main carriers of alternative ideas and critical
opinions, with the greatest media autonomy. The youth information press
has never been renewed. New, entertainment oriented, papers have
appeared — some of them specialized for the young audience. However,
the general use of the press was drastically reduced along with the
general impoverishment of the population.®

Newspaper readership levels have declined in many countries in the regon,
egpecidly in those countries experiencing the greatest economic difficulties. In part, this
is a result of the improved quantity and qudity of information avalable from TV and
radio. However, this is dso due to the fact that many publications have had to fold
because they were not able to support themsdves without government subsidies and
could not attract sufficient advertisers or subscribers. Those that did survive have had to
rase thar prices, making them unaffordable for many to buy on a regular bass. Ladtly,
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the digribution sysem was s0 badly weskened in many countries that it is now common
for newspapers and magazinesto arrivein rurd areas weeks and months late, if at al.

An Uzbek sociologist and researcher gave a blesk a picture d the print media in
his country:

In villages today there is practically no press, either for adults or for
children and youth. The postal system does not work —the delivery system
for the press has been destroyed. Where the pressis distributed, it arrives
late. Press that is 2-3 months old lies on the benches of provincial
cities....As a result of cutbacks in subsidies, public libraries cannot
subscribe to newspapers....Before the fall of the Berlin Wall, there were
specialized newspapers and magazines for children and youth in Russian,
Uzbek, Karakalpak and Tajik languages. The publications for young
people h?ve practically disappeared in the provinces and in the country as
awhole.

Survey data illusrate the decline in newspaper reading among young people in
many of the countries in the region between the early and late 1990s. In generd,
newspaper readership levels tend to be lower today than in the past among young people
in the CIS and Southeastern Europe. The steepest declines over the past severd years
occurred in Russa, Romania and Kyrgyzstan (16, 11 and 8 percentage points,
respectively). In other countries in these areas, newspaper reading among youth declined
between three and seven percentage points (see Table 12).

In contrast, newspaper reading is higher and has even increesed among young
people in some countries in Centrd Europe, FR Yugodavia and the Bdtic States. The
biggest rise occurred in Hungary (12 percentage points) and Poland and Crodtia (6
percentage points) (see Table 12).

The publications in strongest demand seem to be tabloid newspapers, popular
weekly and specidized magazines on computers, fashion, business and music. Many of
these publications are of high qudity, with dick and appeding content that cater to young
peopl€ sinterests, yet are often are costly for the average young person (or adult).

Expectations of the Media

On the whole, young people in the region are no different from other young
people around the world in the sense that they are manly interested in youth-related
issues and information. They look to the media to provide them with a sufficient choice
of sources and information that correspond to ther own interests (from pop music to
education and employment opportunities to interpersond reations). In addition — to a
greater degree than adults, who may focus more on substance than style — young people
often show a genera preference for dynamic and colourful stories. Feedback both from
focus groups with young people over the past decade and from media experts consulted
for this sudy reveds that for many young people, the way in which information or
entertainment is conveyed is just as important as what is conveyed. If interesting subject
matter, be it politicd, economic or hedth-reated, is presented in a boring, officd
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manner, young people will often lose interest. Conversdy, if farly unremarkable events
or issues ae presented in a lively, origind, engaging manner, young people will be
attracted.

According to previous research in the region, unlike most adults, young people do
not generdly have a drong dffiliation with particular media sources or programmes.
Young people's tastes are fickle, and their identification with, or loydty to, a particular
dation or media persondity can be fleeting. In addition, they are so used to their greater
ability to choose that if they do not like something, they smply turn to something e,

Past research has dso shown that young people with average and lower levels of
education tend to perceve the media primaily as a source of entetanment and
“infotainment”, and are generdly sdtisfied with wha is offered to them. Media experts
and youth who contributed to this analyss further pointed out that these young people,
adong with therr better-educated peers, dso look to the media as a source of information
about persond problems, usudly redationships. This in pat explans the popularity of
publications and programmes providing advice on issues that young people obvioudy
find difficult to discuss with their parents. This is dso a reason why some young people
believe that the media now covers ther lives more fully, with topics once taboo festured
prominently in media ories. As for more serious information, the lesser-educated young
people have little interest in current affars and little inclination to scrutinise the media,
and they generaly consider the information media boring.

The dtuaion among the better-educated youth can be very different. According to
pervious sudies and many of the consulted media experts, these young people tend to
take a more active interest in the information media and expect them to provide rdiable,
credible, badanced and far information. They look not only for a truthful representation
of life, but dso for meaningful discussons of palitical, economic and socid issues. Some
may expect the media to be a corrective in society and to provide a forum for ordinary
people to voice their concerns. However, given the redities in most countries in the
region, research and media observers confirm that there is a generd feding of scepticism
and abelief that few, if any, sources seek to present the truth.

It is probably fair to say that expectations of the media across the region today
among youth and adults dike — are in terms of what the media should not be. Those who
think about the role of the media are likely to believe that the media should not be
censored, should not be in the service of one party, nor should the media be corrupt or
overly commercidised. In addition, these people may date that the media should be
objective, accurate and reliable, even if they have limited experience of such sources. In
practice, however, as severd of the consulted media experts observed, for many it
auffices that the media povide information that corresponds to their own views. It is only
the very few who expect the media to develop into a truly independent voice that
questions and analyses dl events, issues, groups and individuas, and that helps citizens
to develop the ability to think criticaly.
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Credibility of the Media

Following the initid euphoria in the fird years after the fal of the Belin Wal,
trust in the media generdly declined across the region between 1993 and 2000. In 1993,
for instance, about 87 per cent of young people in Poland had a great ded or some trugt in
domestic TV, 86 per cent in domestic radio and 79 per cent in the press, while in 1997 the
number fell to 71 per cent of young people who had trust in the media in generd. In
Sovakia, trust among young people in TV and radio dropped from about 80 per cent in
1993 to 74 per cent in 1997, while in Latvia, there was a fal from about 75 per cent to 57
per cent over the same period.

The degree of trust in the media has aso declined; fewer young people today
place complete — as opposed to partial — trust in the media While roughly 33 per cent
of young Estonians had complete confidence in the media in 1993, that figure fdl to nine
per cent in 1997. In the Czech Republic, the percentage of those placing complete trust in
the media shrank from 23 per cent to seven per cent over the same period.

Nonetheless, the media did command some degree of trus among the mgority of
young people surveyed in 2000, especidly rdaive to ther trus in government
inditutions. Survey data show that young people seem to trust the media more than ther
countries governments and parliaments. In Bulgaria and Romania, for example, 19 per
cent of young people trusted the government fully or somewhat, compared with 64 per
cent and 74 per cent respectively who placed trust in TV. In Russa, 25 per cent expressed
trust in the government, versus 57 per cent who sated trust in TV (see table “Who do
Y oung People Trus?’ on the following page).

The mgority of young people across the region believe that the private media will
aways be more objective than state media (see Table 15). According to 2000 surveys, 59
per cent of young people in Ukrane beieved in the objectivity of private media,
compared with 27 per cent who expressed scepticism. The percentage of young people
who beieved in the objectivity of private media was lowest in Uzbekistan (34 per cent)
and highest in Georgia (77 per cent) and the Former Yugodav Republic of Macedonia
(71 per cent). This implies that young people vaue the right to free expresson, are avare
of the power of governments to exercise control over the media, and are reluctant to put
up with censorship.

At the same time, young people, especidly older youth, recognize the condraints of
the media and the economic and commercial pressures that are sometimes stronger than the
pressure exerted by governments. Some young people base ther judgments about the
media on their own experiences or on the experiences of close friends and family. They say
they can see for themsalves that media accounts are sometimes biased or inaccurate, or that
they try to push them to think or act in a certain way or to buy certain products. Others,
usudly better-educated young people, speak of a discrepancy between facts and ther
interpretations in the media, as well as of clear manipulation on the part of the media (See
Voices of Youth on Media on the UNICEF website www.unicef.org/voy.)
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Who do Young People Trust?

(% of young people aged 15-24 who trust at least somewhat)

90 1

B Educational institutions
B State TV
OGovernment

Bul Rom Bel Mol Rus Ukr Arm Aze Geo

Source: InterMedia surveys (2000)

No particular medium seems to command a greater degree of trust than the others
across the region. Overdl, the press seems to be lagging behind TV and radio in many of
the countries, dthough it is difficult to say whether this is a result of a decline in the
quaity of the press or smply a result of the decline in newspaper reading. In addition,
young people generdly link the independence of a source to its credibility. For example,
in some of the countries, state TV is wvewed as being under close government scrutiny to

a larger extent than the other media, while in other places, TV emerges as the most
credible source.

One medium that seems to be enjoying increasing levels of trust, however, is the
Internet. In spite of the dill rdatively low use of the Internet in most of the countries,
surveys show that a mgority of young computer users condder most of the information
on the web to be rdiable They paticulaly enjoy the large quantity of diverse
information available on the Internet, and the possbility to surf the web and choose what
interests them. Notably, the percentage of young people who trus most of the
information on the Internet is higher than the percentage of those who actudly use the
web, atrend that implies a greater receptiveness toward the Internet among young people.
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Quality of Journalism

One of the man reasons for scepticism toward the media among young people
and adults dike is the widdy recognized low qudity of journdism across the region As
described above, in comparison to communist times, there has clearly been an enormous
increase in the quantity of information available and the expresson of different points of
view. Indeed, focus groups across the region have described an “information boom” that
has left many people feding that they are rdaivey wel informed and that they have
access to differing views, aswell asto professona and entertaining programming.

At the same time, however, audiences of dl ages have become more
sophigticated, more demanding and more critical of al types of media Many recognize
that the increase in information has not been accompanied by an increase in meaning or
understanding. Rather, audiences fed the need to rely on a patchwork of sources in order
to piece together an accurate and comprehensive picture of events.

Young people have certainly witnessed a sharp increase in the number of sources
avalable, as wdl as some vast improvements in the professond qudity of the media
However, they have dso deveoped risng standards as to what conditutes reliable or
high-qudity information or entertainment. Perhgps even more than adults, young people
are quick to rgect programmes that appear unprofessona or old-fashioned and to be
sceptical toward one-gded and politicised information.

The widespread disllusonment with the news media sems from the following
shortcomings thet currently plague journdism in much of the region:

lack of independence: Truly independent or objective media are rare in the region; the
redity is that the vas mgority of sources are dependent upon politicd or financid
goonsors. In addition, many journdists lack an understanding of the role of an
independent media in society. They share “a beief that being critica of a government
that is trying to edtablish democracy is equivdent to an atack on the democrdtic
process itself:”

lack of invedigative journdisnt Probing journdism that atempts to question or
uncover the truth about politics, government and commercid organizations is rare
instead, there is often pseudo-investigetive reporting that may be driven by politica
moativations,

paliticisstion of news reporting: There is frequently a preoccupation in the news
media with politicd infighting, rivaries ad scandds in news reporting, instead of
andytica coverage based on facts and andysis,

sdf-censorship:  Although there is no longer any officdd censorship, journdigts
frequently practice sdf-censorship ether out of fear, manipulation or the bdief thet it
is better to Stay on the side of the group in power;

corruption Unpaid and overworked, many journdists are susceptible to bribery,
threats and politica pressure and end up “being little more than the hired pens’® for
the public figures who pay them;

16



sensdtiondisation  The media feaures increesng amounts of sensdiondist
information — accidents, crime, tragedies, scandas, gossp —in order to attract
audiences and advertisers,

commercidisation There has been an increase in band entetainment fare, especidly
on the new private commercid daions, in order to attract a populace tired by the
sress and drudgery of daily life, aswell as advertisers;

fordgn influence There has dso been a growing reliance on imported foreign
televison programming (i.e, American serids, Latin American sogp operas) which
difles the development of domedtic teevison production, dong with the imitation of
many things Wegtern. In addition, most privete media is ether fully or partly owned
by foreigners, or is dependent on foreign subsidies;

provincddisn of locd mediaz A lack of resources, traning and professond
experience keeps locd media largely provincid in syle and substance and limits its
potential audiences,

lack of contextua knowledge: Journdists throughout the region often lack knowledge
and understanding of the higsory, background and implications of many current
international, economic and geopoalitica news tories,

inexperience _and _incompetence of journdids. Many journdids are young and
inexperienced and have not received well-grounded training in the basics of objective
news salection and reporting. They are dso eadly swayed by politica pressures,

limited scope for public debate: In each country there seem to be some mgor issues
that are often ignored or glossed over, with only one sde being represented (for
example, entry into NATO or economic crime);

over-reliance on few sourcess Most media seem to rely on the same few sources of
news — their loca and regiond press agencies, officid government satements, etc;

lack of sdf-criticdst The media does not discuss its own problems, which limits its
ability to overcome its shortcomings and to strengthen democracy.

Young People' s Interests

As might be expected, young people most often seek entertainment from dl the
media they follow. They tune in to tdevison for films, musc shows game shows, soap
operas and series, ports events, fashion/lifestyle programmes, etc. They tune in to radio
to ligen to their favourite types of musc. They use computers and the Internet primarily
to use emal and cha with their friends, to download software and music, and to play
games. Ther man interests in newspapers and magazines centre on celebrities, rock
groups, sports, fashion, horoscopes and crosswords.

Survey data from across the region on favourite types of TV programming show a
drong preference for entertainment among both young people and adults. As the
following table on TV programming interests shows, 80-90 per cent of young people in
many of the countries prefer to watch entertainment programmes on TV. However, the
same trend can be seen among older people; the mgority of adults across the region
express a preference for entertainment over any other programming as well. In this sense,
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the growing predilection for entertainment can be viewed as a trend that has been
Sweeping across societies, rather than as atrend confined to young people.

However, it is noteworthy that in many countries, politicd information and
educational progammes are dso high in the ranking of preferred TV fare. For example,
2000 survey data showed that young people in FR Yugodavia Romania, Moldova,
Ukraine, Georgia and Uzbekigtan identified politicd information as ther second top
choice of teevidon topics, over sports and various types of practica information (i.e,
«df-help information, advertisng, traffic and weather reports, etc). Educationd
progranming was the second choice among young people in Bosnia-Herzegovina,
Bulgaria, Bdarus and Russa.

TV Programming Interests

"What kind of programming is most important to you?"
(% of young people 15-24 mentioning as impor tant)

100 7
90 1
80 7

M Entertainment
B political info
D Educational
O sports

FRY Cro BosH Bul Rom Bel Mol Rus Ukr Arm Aze Geo Uzb

Source: InterMedia surveys (2000)

Young People'sInterest in Politics

Given the drong preference for entetanment media among young people
throughout the region, aong with their scepticiam toward the news media and the adult
world of palitics, it would seem easy to point to the gpathy of today’s youth. Adults in
these countries certainly tend to do so when comparing the current generation to previous
generations of young people. Some of the experts consulted for this study aso point out
that many young people today smply do not have time to be interested in politics because
of the financid difficulties they have to cope with on a dally bass. Nevertheess, research
does not indicate that young people in the region are particularly gpathetic.

Studies on young people and the media in Western Europe and the United States
have shown that young people€'s expresson of disnteres in palitics is often superficid
and “pat of the condition of beng a child” which actudly increases with age and
cognitive development.’ For many adolescents, “cynica chic’ is a way of deding with
their own sense of powerlessness and chdlenging “what they perceive as inconsstency,
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complacency or hypocrisy on the pat of adults — and not only politicians”*® Thus,
while many young people will say that politics is “boring,” a the same time they will be
capable of discussng quite sophigicated political issues. Researchers have drawn a
digtinction between cynicism and gpathy and have even argued tha “cynicism may in fact
be a necessary prerequisite for certain forms of political activity.”**

In this respect, young people in former communist countries would seem to be no
different from those in other parts of the world. In addition, having grown up during a
period of mgor politicd and socioeconomic change, one could argue that they are
probably more in tune with political issues and developments than the average young
person in more developed countries, even if they are extremey turned off by party
politics and by the scandds corruption and infighting among individud politica figures
and groups.

Indeed, existing survey data from most countries in the region disprove the notion
of youth apathy. The percentage of young people who show interest in their countries
political developments is ether higher than or equa to the percentage of those who are
not interested (see Table 17). In Azerbajan, for example, 64 per cent of young people
declared an interest in political developments in 2000, compared with 36 per cent who
sad they were not interested. In Poland, 65 per cent showed an interest in 1997,
compared with 34 per cent who did not. In addition, research shows that the attitudes and
behaviour of young people most often mirror those of aduts meking youth an integra
part of the life of their societies, rather than a separate group. Young people can aso be a
driving force of socid and political change, as was recently the case in FR Yugodavia
However, just like adults, young people tend to show Stronger interest in domestic
politicd developments in times of generd turmoil, then lose interest as the Stuation
dabilizes.

Survey data also support the idea that young people are interested in palitics in the
broad sense of policies and ther effect on society, while they are far less interested in the
world of party politics (see Table 16). In Russa, for example, 56 per cent of young
people sad they were interested in “domegtic political developments’ in 2000, but only
28 per cent stated an interest in politics per se. In Estonia in 1997, 76 per cent of youth
were interested in political developments, and only 39 per cent cared about politics. The
same patern is noticegble in dtitudes among the older generation. The fact that younger
and older people dike across the region are tired of politics and are more interested in
how events and issues will affect their lives is not surprisng. In the past decade, they
have witnessed numerous examples of inefficient and corrupt leadership, and they have
seen politics turn into atool for persona enrichment.

The political and economic developments in the past ten years may aso account
for the lack of interest in and scepticism shown towards the development of democratic
inditutions. For many young people in the region, adverse developments such as
unemployment and plummeting living Standards have come to outweigh the greater
freedoms ganed &ter the fdl of communism. Others are smply overwhdmed by
everyday problems. Researchers and experts in and on the region often note that a decline
in beief in democrdic inditutions is common among both young people and adults,
fewer and fewer people beieve in the effectiveness of political participation and of civic
activities.
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Media Aimed at Young People

Young people in Centrd and Eastern Europe, the Commonwedth of Independent
States and the Baltic States appear to have a variety of sources to choose from. According
to the media experts and young people consulted during this study, in most countries
there are entertaining televison programmes broadcast a convenient times, before and
after school for younger children, and later in the evening for older children and
teenagers. Much of this programming is livdy and dynamic, festuring musc, fashion,
gports, games and celebrity news. There are programmes that attempt to have open and
frank discussons on youthrrelated issues such as family rdationships, love, sex, drugs,
school, dienation, etc., athough they do so with varying degrees of depth and sncerity.
Severd of the countries have their own musca channds modeled on MTV, which ae
extremely popular. There are some educationd programs which, compared with the dick
entertainment shows, are often perceived as dull and outdated. They ae generdly not
broadcas a the most convenient times, which virtudly guarantees them gsmadler
audiences.

In most countries in the region, and paticulaly in the urban aress, there are
usudly severd music radio dations that young people enjoy ligening to. These dations
often feature lively disc jockeys, a variety of pop musc, contests, humour, listener cdl-
ins, and sometimes headline news.

While the daly youth press has virtudly disgppeared throughout the region, there
ae numerous Specidized weekly or monthly publications amed a children and
adolescents. Many of these focus on news from the entertainment industry, fashion,
goorts and games. Some discuss a variety of youth issues, athough, once agan, not
adways in a paticulaly meaningful manner. There are dso some high-qudity specidized
magazines on computers, busness, film and musc, but they are too expensve for most
young people to afford on aregular basis.

What characterises most media for young people is dynamic production, fast pace,
a lot of mudc, informd dyle and language, and an overdl dress on entertanment as
opposed to education. The consulted experts and young people note that youth media
usualy stresses how to look good, be successful and have fun with friends. They observe
that these forms of media address young people as fans, followers, consumers and users
rather than creators or active participants. Such media ams to be appeding and to attract
both audiences and advertisers. While youth-oriented media often contains educationd
elements, in contrast to the padt, there are no longer programmes or publications that
specificdly am to socidise youth, as the communist media did.

Many young people appear to be rdativdy satisfied with the available youth
targeted media They find that these sources are entertaining and address many of their
interests and concerns — such as AIDS, sex, drugs, computers, fashion, music, eic. —
some of which they may not be comfortable discussng openly with adults. Young people
value the information avalable in the media in this respect, as well as the advice provided
by both their peers and experts. As one 17-year-old girl from Barnaul, Russa wrote
recently on UNICEF sVoice of Youth website: (www.unicef.org/voy):
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| think that now mass media offers wider and more interesting coverage of
the lives of teenagers. | do not feel that mass media treats me like a child;
it treats me like a person who can think and defend his rights and be free
from: "Do it like this and there will be no mistake!"

There is a drong preference, however, for youth-oriented materid, especidly on
sendtive topics, that is prepared and presented by young people themselves. Young
people in focus groups and on UNICEF's Voice of Youth webste have expressed their
belief tha only young journdists know and undersand their problems. Smilarly, when
adults discuss youth issues in the media, these young people fed that they ether miss the
point or present the issues in away that is too serious, pedantic and patronising.

Portrayal of Young Peoplein the Media

Young people who are less satisfied with the media voice two main complaints.
Fird, they fed tha the media does not pay sufficient atention to them, especidly
compared to the past. Apart from programmes specidly designed for youth, young people
fed underrepresented. According to a young journdist from Younpress in Moscow, in
Russa the amount of programming for children has shrunk from 25 per cent of overdl
televison fare before 1989 to just five per cent today. Media experts agree that the main
problem with the portrayd of young people in the media is tha they are smply not
discussed or pictured very much et all.

Young people's second complaint dout the media is that when they are featured,
they ae usudly dereotyped. The media tends to offer both postive and negative
dereotypes. Among the latter are young people who are drug addicts, criminas, derdlicts,
dreet children, or victims of disease, aduse, crime or tragedy. The podtive images of
young people in the media tend to be ether the wdl-off, trend-setting cool kids or the
tdented young achievers in school, sports, computers, art, fashion, film, etc. These
positive images depict young people in a very optimigic way, as the future, as people
with energy who can do a lot, as a wdl-informed and sdf-assured generation that is
growing up and managing to cope with the world.

Media experts and youth consulted for this study explain that the problem for
most young people is that they do not recognize themsdlves in the media; ather they fed
they could never atan the ided of the hip or successful young person, or they fed left
out. The ordinary young person, with the usua problems and concerns, living a typica
life with its routine ups and downs, does not find him/hersdf represented in the extreme
versons of youth depicted in the media As a 17-year-old from Moscow stated on
UNICEF s Voices of Y outh website (www.unicef.org/voy):

Meet our young people! These are the children of rich parents, who are
able to afford many things for themselves and these are the malicious
criminals who society does not need at all(!). Those who do not belong to
both "trends," who keep their bal ance between these extremes, are | eft out.
Those ordinary schoolchildren and students who simply go to school, who
simply go to the night clubs, who simply try to solve the problems of their
society, who simply go shopping, who ssmply see their boyfriends and
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girlfriends, who ssimply read good books, who simply listen to good music,
who simply watch good videos, who simply live. Is it necessary to belong
to one of the categories that mass media divide us into? Is it true that |
will never be able to read about ordinary young people like me in
newspapers and magazines? Oh, they are too “ simple” ?!! Of course, it is
necessary to shock the reading and viewing public with extremes. Maybe it
IS necessary to pay attention to real youth, not to those stereotypes
invented by mass media, which apply only to a definite part of the "Cola"
generation.

Quality of Media Aimed at Young People

While young people certainly have grester choice in today’s media environments
compared with those under communism, the qudity and content of media targeting youth
have darted to raise concerns. Although worries about the effects of TV violence on
children or of heavy maketing drategies amed a young people may not gill be as
pronounced as those in the West, growing numbers of parents, educators, researchers and
policy-makers in the region are questioning what young people have increasingly been
exposed to.

The man issue for critics of the media is not so much the grester variety of
programmes available to young people today, but rather the qudity of these programmes.
The mgority of such programmes, critics clam, offer poor-qudity entertainment, mostly
sogp operas, TV series and game shows, etc. Materid featuring sex, violence, intolerance
or greed is dso widdy avalable to young people, even if it is not intended for youth
audiences.

Domestic production is ether rare due to the high costs involved in producing
localy as opposed to importing inexpensve foreign productions (such as sogp operas or
serids from Latin America or the United States), or, where it does exig, it is often a copy
of Western programmes. This imitation concerns both the programme genres, such as tak
shows and game shows, but aso behaviour in front of the camera including gestures,
intonation and even language. Such productions, however, enjoy wide apped among
youth audiences.

Researchers and media experts from the region point out not only the emphasis on
entertainment, but aso the amost tota absence of educationd programmes, in sharp
contrast to the prevalent youth-oriented programming under communism. They cdam tha
the few educational programs that do exist are outdated and dull, making it hard for them
to compete for young peopl€' s attention.

Media critics question whether the greater number of programmes available today
does indeed trandate into greater diverdty of ideas and true choice for audiences. They
point out that for al of its falts the communig media tried to offer a variety of
programme genres to children and youth, such as documentaries, current affairs shows
educationd programmes on nature, science and travel; and cultura programmes on art,
higory and literature. They dso tried to shidd young people from harmful content. Even
if these programmes had to meet censors approva and reflect a communist vaue system
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and world view, critics suggest that such programmes may have provided a broader and
more wholesome perspective on life than much of the dick, commercidised
entertainment fare that dominates today.

The fact that the qudity of media for children and youth is of growing concern in
the region today is partly explaned by the decline in parentd supervison over children’s
media consumption habits. Many parents are buser and have to work harder today than
in the pad, leaving them less time to be involved in their children’s lives and activities In
addition, in societies where the state once assumed the role of knowing what was best for
children to watch, listen to or read, parents are unaccustomed to being responsible for
regulaing their children’'s media consumption. Parents often seem to be unable to grasp
the growing role of the media and ae unprepared to face the problems and
respongbilities that a greater choice involves. Children and teenagers thus get to watch
programming that may not be appropriate or intended for them.

The Influence of Media on Young People

Young people and adults aike recognize that the media can have both a postive
and negative influence on ther atitudes and behaviour. As a pogtive influence, the
media helps young people undersand and adapt to the world in which they live and to
connect with ther peers from different countries. The media provide information about
other cultures and other people, thus destroying stereotypes and widening young peopl€'s
outlook on the world. The media is dso seen as an important potentid factor in the
promotion of tolerance and understanding and access to diverse opinions. Most recently,
in FR Yugodavia, the Czech Republic and Ukraine, for example, the media has played a
dggnificant role in dtracting young people to support oppostion movements. Young
people say that the media provides them with knowledge about events, and with facts that
meake them think about life.

At the same time, young people spesk of the power of the media to influence their
lifestyle and behaviour, as well as the medids practice of digorting or withholding facts
in order to manipulate views. Judging from their own experience, young people recognize
that the media often presents an image of trendy and fun-loving youth, while in redlity,
many young people are experiencing serious problems. Media researchers, on the other
hand, spesk of the ability of the media to discourage socid participation, ether by
promoting gpathy and detachment or by feeding young people a steady diet of trivid
content.

Jugt how much the mass media is influencing young people, and in what ways, is
debatable. Sociologists and researchers from the region note that the entertainment media
in paticular is playing an increesang role in influencing young peoples sense of identity,
dyle, values and attitudes. As an Uzbek sociologist explained:

The entertainment mass media has great influence on the behaviour and
lives of youth. That which was once only “ Western life” has come to
Uzbekistan, as well as to other countries of the CIS. With the right amount
of money, it is possible to buy practically anything that is fashionable and
popular today in the West. It is precisely the entertainment mass media
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that serves as the bearer of and conduit for this new lifestyle and values; it
pushes youth to a new identification of themselves through the
consumption of Western goods.

Researchers dso observe that the media tends to have greater influence on the
less-educated, more rurd and isolated youth, and less influence on the more educated,
sophisticated and urban youth, who may have the &bility to criticdly evduate and sdlect
from the media they are exposed to. In generd, the influence of entertainment media has
grown while other treditiond sources of influence have diminished, namdy, family,
school, community, friends and religion.

TV, lifestyle and fashion magazines and Internet chat rooms are dl providing
more and more materid for young people to imitate. There is a newly found fascination
with glamour and celebrities that did not exist a decade ago, a least not to the same
degree. In fact, the whole notion of a celebrity culture is rdatively new to the regon. For
many young people, this is an escgpe from a rather drab everyday life and a vicarious
way of experiencing things that many will never havein thar lives.

One dgn of a growing cdebrity culture is tha young people ae increasingly
choosing cdebrities—popular sngers, mudicians, models, ahletes, actors, etc—as thar
role models. In contrast with the past, wha many youth vaue today is persond
achievement, fame and fortune, rather than on€s contribution to society. Sociologists
from the regon acknowledge the apped of individudism, which was gifled during
communism. However, they regret that today’s individudism is mingled with a grea
degree of sdfishness and an aspiration to get on in life regardless of what it may involve.

Severd of the sociologists and media experts from the region who were consulted
for this andyss commented on the medids contribution to confuson in vaues among
many young people today. They attribute this confusion a least in part to the following:

aloss of asense of one's own nationd culture;

amisguided understanding of right and wrong, of human relations, of redlity;
promotion of the idea of life as a spectacle;

decreased emphasis on creativity, art, culture and active socia participation;
and

the bombardment of trivial, banal content.*®

This confuson in vaues can be illustrated by a recent survey in Vana, Bulgarias
third largest city. The study showed that two of the countries classica writers were cited
among young peoples pogtive role modeds dongsde a soccer player and an
entertainer.** In a smilar survey in Sovenia, the U.S. actressmodd Pamela Anderson
emerged as the number one choice of role moddls.*®

The Bulgarian survey dso illudrated the agenda-seiting function of the media
among young people. When asked to identify the biggest problems facing youth, the
young people surveyed named AIDS, drugs, etc. However, pardld research showed that
none of these problems posed serious hedth-related risks to the young people in the
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Varna regon. As the respondents said that they do not discuss AIDS, sex and drugs with
their parents, the concluson of the researchers was that the young people were in fact
citing problems that had been identified and addressed in the media, instead of looking
for cases in their everyday lives. While this is an example of the media promoting a noble
cause, it dso points to the potentid of the media to influence the way young people think
and to undermine their ability to think for themsdlves.

Socidly sophidicated young people appear to be highly awae of the
pervasveness and potentia influence of the media They see that the media is
everywhere and that its messages are difficult to disregard, as a 16-year-old Sovak girl
recently expressed on UNICEF s Voices of Y outh website: (www.unicef.org/voy):

| think it is clear that the media has become inevitable nowadays. We
cannot imagine our life without it; it isa means of communication between
individuals and the world. But the media is useful for those people who
can use it properly, who can develop their knowledge, create their own
opinions and personalities using it. Media brings people entertainment
and relaxation. Think of all the people who relax after work or school by
watching TV, listening to the radio or surfing on websites. But it is bad if a
TV-set, PC or the Internet is your only friend; then you become a slave of
the media explosion. Then the media has a different impact on people. For
example, soap operas turn us into naive people living in illusions, and
when the soap operas are over, we can find out that real life is different
and that we are becoming more pessimistic and reserved. Young people
particularly should be aware of this danger and think and think about it,
because they are the future of the world, they create the world that is
becoming more artificial and dangerous. Let’s protect the world from the
bad influence of media and start with ourselves.

Y oung People and the I nternet

Focus groups and interviews with young people and adults across the region for
this and other recent studies reved a srong consensus that most young people are
attracted to the Internet, potentidly at leest, and that they show a red curiogty and thirst
for the web. At the same time, the information divide that exiss among young people is
most obvious in terms of access to the web. Both quditative and quantitative research has
shown that Internet users are better-off, better-educated and urban. In this sense, the
information divide is a reflection of the economic differentiation in these societies rather
than a matter of a conscious choice on the part of young people. Of course, this is not to
say that personad characteristics do not matter. Internet users are generally more curious
about trying out new things and more keen on being part of the world community.

Computer and Internet access and use are risng in dl the countries of the region,
though not a the same pace, as they are largely dependent on each nation's financid
resources and infrastructure. Some countries are wel ahead, while others have just
darted, yet the trend points clearly upwards. Young people are more interested and more
eager to take advantage of technologicd developments than adults. In most of the
countries, the number of young people with access to a computer is higher than that of
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adults. In Belarus, for example, 45 per cent of young people had used a computer
compared to 13 per cent of adults in 2000. In Azerbaijan, 24 per cent of young people had
used a computer versus Six per cent of adults (see Table 14).

In terms of Internet use, an average of 13 per cent of young people across the
region use the web, compared to four per cent of adults. According to 2000 survey data,
the difference between young people's and adults use of the Internet was widest in
Romania and Bulgaria In Romania, 25 per cent of young people had used the Interngt,
compared with three per cent of adults. In Bulgaria, the figures stood at 25 per cent and
five per cent respectively (see Table 13).

Data from 2000 dso reveded a clear gender divide in terms of Internet use; young
men are far more likely to use the web than young women. In Ukraine, for example, 3.2
per cent of young maes used the Internet dally compared with 0.5 per cent of young
femdes. In Azerbajan, the figures were 2.7 per cent and 0.5 per cent respectively (see
Table 24).

In some countries — Hungary, Edonia and Sovenia — the governments have
made subdantid investments in providing Internet links. In Hungary, the Schoolnet
program has supplied secondary schools with computers and Internet access. A 1998
survey showed that nearly two-thirds of 15-24-year-olds are computer literate. In
Slovenia, dmogt al schools are wired. In 1997, 68 per cent of the students in upper
secondary schools had some computer knowledge. Schools account for amost haf of al
Internet usersin Slovenia!®

According to a recent study commissoned by Eesti Telefon, gpproximately 13 per
cent of Estonians use the Internet on a regular basis. That places Estonia a number 15 in
the world for per capita usage, higher than many post-industrid countries in Western
Europe.l’

Meanwhile, the level of computer literacy is much lower among young people in
a number of other countries. In Moldova, only haf of secondary schools offer computer
classes and possess computer equipment. In Azerbaijan in 1997, only one-quarter of
secondary schools had computer facilities, and the digtribution ranged from 15 per cent in
rurd schools to 49 per cent in urban schools. In Georgia, the number of secondary
schools equipped with computers declined from 438 in 1990 to 245 in 19988

Nevertheless, even in the countries where Internet and computer use is low, it
seems that young people are actively seeking access. The number of young people usng
computers a Internet cafés and other places, for example, is much higher than that of
adults, dthough Internet cafés and free access in schools and libraries are not as
widespread as in Western Europe. Young people are enthusiagstic about the Internet as a
medium that, even more than TV, hdps them establish contact with the outsde world.
Moreover, it is a medium that alows them to fredy seek the information they are
interested in.

Like young people dl over the world, the youth in the region use the Internet for
e-mail, charrooms, downloading computer games and music, and getting information
about educetion, entertainment and sports. In times of crises, however, as the conflict in

26



FR Yugodavia showed, young people turn to the Internet both to be informed and to tell
their stories to the world.

In light of the reatively low use of the Internet in many of the countries in the
region, the level of trugt in the web is surprisngly high (see Table 19). The percentage of
young people who trugt the Internet is higher than the percentage of those who actualy
use it. In fact, the mgority of young people believe that most of the information on the
web is reliable. This could, of course, be a result of the generd optimism and the
subgtantid  publicity surrounding the Internet. Whatever the reason, however, young
people are obvioudy recognizing the potentid of the web to dlow them to fredy choose
the information they like. However, this rases the issue of appropriate education that
would enable young people to digtinguish between credible and unrdiable information on
the Internet.

Some of the exiging problems with regard to Internet access in the region may be
more difficult to overcome than smilar problems in the West. On the one hand,
governments in some countries are dready making attempts to centrdise and regulate
access to the Internet (as in Kazekhstan, where lawmakers recently approved new
redrictions on Internet use and on the amount of foreign programming dlowed on
televison and radio®). On the other hand, with economic globdisation, many of the
countries in the region will inevitably fed the clout of commercid forces that are dready
shaping the terms of access to and use of the Internet. Individud countries and
organizations will need substantial support in order to ensure free web access and the
development of non-commercid uses of the Internet in the future,

I nternet Youth Culture and Entrepreneurs

The researchers and media experts who contributed to this study largdy agreed
that the Internet does seem to contribute to a certain youth culture, though among a
rdaively smdl group of young people This incudes a new way of life in terms of
goending time, modly chatting, surfing, downloading music, software or games, and
socidisng in cyberspace. Research in this area is Hill lacking, but anecdotal evidence
suggests that young people who use the web regulaly are developing their own
vocabulary and particular ethics, as well as a sense of superiority and privilege, and of
being more advanced and modern than their peers.

According to the consulted researchers and media experts, the Internet
entrepreneurs in the region are mostly experienced, very active and educated young
people, usudly dightly older (22+), who may have had experience overseas and/or with
fordgn organizations. The world of professonad opportunities is ill smdl due to
economic factors and lingering State control over telecommunications, but it is growing
fagt. Obvioudy, there are more opportunities in those countries that are further dong in
the trangition process, such as Poland, Hungary, the Czech Republic and Slovenia

In these countries, the Internet is dready a source of employment for young
people, dthough 4ill on a smdler scae than in Western Europe and the United States. In
other countries, the Internet business is Hill nascent, but according to the literature and
experts consulted for this study, there are broad expectations that it will take off in the
near future, a least once Internet access becomes more widdy available. Increasing
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numbers of both locd and foreign companies in many countries are employing web
designers and developers, and most of the time they are turning to young people to fill
these positions.

I nternet Non-Users

In spite of the obvious interest and curiosty on the part of young people, the vast
maority still do not have access to computers or the Internet. As mentioned, the reasons
for this are mostly economic. Buying a computer and securing a web connection are dill
big invesments in most of these countries. In addition, poor infrastructure puts young
people living in smdler towns and villages a a disadvantage. Technica problems, such
as low speed, dso discourage wide Internet use in some countries and do not dlow young
people to fully gppreciate dl the possibilities that the web offers.

Apat from these economic consderations, there are dso young people who shy
away from the Internet because of the prevalence of Englistlanguage content, or the
absence of content in their own languages. There are others who are not particularly
interested, or who consder the Internet to be a waste of time. This attitude, however,
could wdl be a result of insufficient information about the Internet and its uses and
posshilities. In dl likdihood — as dl experts consulted for this andyss agree — once
non-users are provided with access or educated in the potentid and use of computers,
they will soon become users.

Still other young people have voiced legitimate concerns about Internet usage,
observing that their peers who use the web seem to be growing more detached from them,
as if living in their own world. These concerns, as well as the issues of pornography,
intolerance and racism promoted on web dtes, reflect problems smilar to those
experienced with Internet use in the West.

State of Journalism Training

In spite of Al the problems of low-qudity and unprofessond media cited earlier,
many young people in the region are attracted to journalism as a career. They see
journdism as a dynamic, interesing, high-prestige career with the opportunity to be well
known, to earn money and to learn new technologies and ways of communicating. It
seems that there are just as many young people entering the professon to gain fame and
fortune as to develop professondly and contribute to society. In contrast with the pat,
loydty to the government is no longer a criterion for working as a journdist throughout
most of the region. In countries that <ill have controlled media environments, however,
such as in Centrd Ada, young people entering the journdigtic professon must share (or
at least not oppose) the basic goas and policies of the Sate.

There have been some major changes in the way in which a young person in the
region becomes a journdist today. Under communism, there was a formd system of
dudying a a journdism faculty within a universty. Some of the courses were highly
ideological and theoretica (such as “Scientific Communiam,” “Atheism,” “Higtory of the
Communigt Paty of the Soviet Union” and “Marxis-Leninig Philosophy”). Little
emphass was placed on precticd training and there was no need to learn about
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journdism ethics, management, public relations or advertising. Nor was there any need
to sudy or understand audience requirements or tastes, Since journdism served to
promote communist vaues and thinking.

Today, while many young people study journdism a university, there are severd
ways to learn about and enter the professon. A young person with an interest in and
tdent for writing can dudy other aubjects a univerdty (such as philology or
economicsffinance) and then go on to train on the job a a newspaper or TV or radio
dation. Private inditutes that teach journdism courses have dso sprung up in some
countries, and various media outlets offer their own training programmes. Internationd
media and non-governmental organizations, such as Internews, the Soros Foundation's
Open Society Inditute, IREX, ProMedia, the BBC, Radio Free Europe/Radio Liberty and
Voice of America dso provide vaious types of traning in journdism writing,
production, management or law. The very exposure to various foreign media provides a
ceatan eement of training, and some young people may have the opportunity to travel
abroad to train with foreign media organizations as well.

Journdism training today tries to offer a new approach that emphasizes news
sdlection, objective reporting and audience apped. There are dso courses in how to
manage a newspaper or TV or radio dtation, dong with courses in advertisng. Young
people usudly have to go through a far amount of practicd training before they become
full-time journdigts.

On the whole, however, media experts across the region agree that the quality of
journdism training is very low, and is a mgor impediment to the development of hedthy
democraic media in many countries. Although some young people manage to receive
decent journdidic training, and some very able and tdented journdists do exidt, for the
most part training is inadequate and unsystematic.

One mgor problem with journdism traning is that there ae few qudified
teachers of journdism and no training of journdism teachers. Some of the best journdists
end up leaving their countries for better opportunities dsawhere. Many of those teaching
journdism were trained under the old system, are reatively inexperienced in modern
journdigtic techniques, or have knowledge based on foreign experience that does not
dways trandate wdl into the exiding redity. In some countries, there are dso no
textbooks in the local languages to replace those that were used under communism.

The redity of working in the media can adso turn out to be very different from
what young people may have expected. Training and job opportunities may be scarce,
causng mogt young people to enter the fidd with insufficient training and experience. In
addition, the pay is generdly 0 low that few young people can afford to work as
journdigs. The result is that many are forced to leave the professon, resulting in a very
high turnover in the journdidtic fidd.
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Y oung People and Development of Demaocr atic, | ndependent Media

When discussng the young people of former communist countries, adults and
outside observers are often quick to say that — compared with their own age group —
they are a sdf-interested generation that cares primarily about looking good, having fun
and making money. They dso beieve that this young generation is too passve to push
for or implement any dgnificant change especidly regarding the highly powerful and
politicised media.

Indeed, gpart from some youth movements in different countries in the region, the
fird generation to reach adulthood snce the fal of the Berlin Wdl could hardly be
described as rebelious. After dl, these people did not have to fight for the freedoms that
they currently enjoy and that their parents did not. On the other hand, they have come to
enjoy their choices and privileges and have a good understanding of what the past was
like both from ther families and from plenty of information about life under communiam.
Itisclear that they do not want to return to the past.

Young people across the region today — to varying degrees — have seen and
understood the power and importance of the media to bring about politicd and socid
changes. Just because they prefer to lisen to FM pop music dations and watch
entertainment programs on TV does not mean that they are not aware of the role of the
media behind the rise of oppogtion groups as wdl as the fdl of public figures. (In the
Federd Republic of Yugodavia in particular, young people saw officid media function
as a propagandigtic tool, promoting war, ethnic intolerance and hate speech. They dso
saw the advantages of the independent media and its greater credibility in times of
politica conflict.)

Young people, as an important engine behind changes in politicd and socid life,
as wel as in gyles and trends, are likely to push for a srengthening of democratic and
independent media in their countries, dthough they are likely to do so in ther own way.
Perhaps precisdly because they are sef-centred, they will push for the media to respond
to thar needs and demands for choice, variety, and indght into how things are done
esewhere. They are dso likely to push for red discusson of and accurate information on
the very red problems they face — from unemployment and poor education to drug and
acohol abuse, from child proditution to HIV/AIDS. Information obtained through the
Internet will dso raise ther expectations as to the qudity of information that mass media
provides. In addition, young people may push for the media to be more successful and
profitable, so that they will have more opportunities to work in the field of journaism.

Thus in the end, young people may eventudly push for a drengthening of
democratic and independent media, but not necessarily for democracy’s sake. This push
for change may take a while, however, so0 long as the entertainment media more or less
satisfies young people's tastes and interests, and so long as the economies of many of
these countries remain depressed.
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Directionsfor Resear ch, Policy Reform and Programming

While the long-teem development of independent, democratic media in the
CEE/CIS and Bdtic States region will surely require the demands and involvement of
young people, it will aso need a lot more in terms of financia support, research, policy
reforms and programmes. Loca, national and international bodies have an opportunity to
ensure that the media in these countries in trangtion is used to serve the public — to
inform, educate, entetain and uplift dl its dtizens men and women of al ages,
socioeconomic backgrounds, and ethnic and religious groups. Indeed, in these countries
where rapid changes have crested confuson over the very role of the media it is
important that governmentd and nontgovernmentd  organizaions invest in  the
devedlopment of responsble and responsve media, as well as media-savwy consumers
able to discern information manipulated for politica or commercia ends.

It is dso important that the countries in the region follow the measures that have
been taken by other muntries to protect the rights of young people in media coverage, to
ensure young people’'s access to diverse and high-qudity information, and to help young
people have a voice in the mass media, as soecified in the UN Convention on the Rights
of the Child.?° By the same token, these steps would aso serve to strengthen the overall
journdigic professon and the qudity of the media in these societies, dong with
democracy and civil rights.

The implications of the research conducted for this paper must be addressed by
policy-makers, civil society organizations, development partners, internationd agencies,
media and youth groups. Specific directions needed to shape media that adequately
reflect, educate, protect, involve and empower young people include the falowing:

Education and Training of Young People

> regular, sysematic and high-qudity training in solid, professond journdism skills
writing, editing, use of equipment, sdection of newsworthy materid, interviewing,
delivery, etc,;

gpecidized journdism traning, such as in finandd, invedigative and human rights
reporting;

training in management of anewspaper, TV or radio sation;

training in Internet use and web programming and devel opment;

education and training in journdism ethics;

teaching in principles of democracy, free speech and objective journdism;

incressing young people's awareness of ther own rights to participate in the media
and to be heard, especidly on issues affecting them,

educational progranmes on media lite'acy — how to develop criticaly minded
consumers of information and entertanment (for example, the media literacy
curriculum developed for primary and secondary schoolsin Sovenia).

VVYV VY Y

Y

Professional Support and Development for Young People

» more initidives to increase the participation of young people in the media, such as the
edablishment of children’'s or young peopl€'s pages in newspapers, the appointment
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of youth correspondents, the creation of youth magazines, or the production of specid
TV and radio programmes by youth for youth;

cregtion of stable career opportunitiesin the media;

support of young peoples media groups, especidly independent and dternative
groups that could not otherwise survive;

creation of forma and informa groups of young people involved in the media (TV,
radio, Internet, press) for the purpose of meetings, exchanges of ideas and
information, and professond networking;

edablishment of more regular exchange programmes to provide opportunities to
observe and work in journdism in other societies, and to give journdigts the skills to
teach journalism upon their return to their home countries.

Financial Support for Equipment and I nternet Access

>

VV V VYV

support for and promotion of the development of the independent media including
training, technicd and logigtical assstance;

support for Internet access through public schools and libraries;

provison of cheap credit for buying computers,

provision of free Internet access for minority, poor and disabled young people;

provision of free video cameras for young journdigsin training;

support for well-equipped studios where young people can learn to use modern
technologies.

Journalism Policies, Programs and Regulations

>
>

training for journdigts in human rights, indluding children’ s rightsissues;

promotion of a more active role for journadists to encourage reconciliation and mutud
underganding, and to fight intolerance and xenophobia, including among Yyoung
people;

education for journdists and editors on how they can communicate about and with
children and young people;

devdopment of guiddines to protect children from information injurious to ther
wel-being;

development of professond journdistic codes of ethics on how children and young
people should be covered in the media (for example, to avoid Stereotypes, gender
bias, use of derogatory terms, manipulation and sensationdism);

devedlopment of ethicd codes and compliance with sdf-regulatory mechanisms by
journdigts and their associations, thus asssting impartia reporting;

laws that edtablish and protect the independence of journdists and editors who are
increasingly under threat from politica and commercid interests;

establishment of media watchdog groups,

cregtion of media to serve minority groups and children who are victims of armed
conflict or in emergency Stuations.
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Research and Evaluation

» more research and public discusson on how young people can be involved in and
benefit from the Information Revolution;

> resach into how vaious media (press TV, cinema, musc, advertisng, etc.)
influence children and youth, as well as the nature and degree of that influence;

> research into the conditions of protection, distribution, sale and consumption of media
intended for young people;

» research into the amount, nature and effect of both harmful messages (for example,

relating to hatred, intolerance, pornography, substance abuse, and violence) and
educationd materid in the mediatargeted at young people;

> evduation of the success and impact of media projects targeted to and/or involving
young people;

> evduaion of programmes amed a increadng Internet access for young people of
different socioeconomic and ethnic backgrounds in urban and rural settings.

Media Projects Involving Y oung People

The generd sense from the young people and adults consulted for this study, who
work in or with the media in the region is tha there are growing opportunities for young
people to get involved in the media, but that these opportunities are somewhat sporadic,
have limited impact on the general audience ad are mostly confined to large cities. Most
of these opportunities are provided by internationd organizations and non-governmenta
organizations (NGOs). Some local press and TV and radio stations do offer young people
opportunities for participation, yet few seem to get involved. Sometimes young people
are given the opportunity to work in the media as pat of their practicd traning as
journdists with local or foreign employers.

At the same time, young people who do get involved in media training projects
find these experiences extremdy useful in preparing them for professond work. The
projects promote media professonaism a a time when the societies of these countries
are trying to establish a new modd for journdidic training. The projects dso highlight
the cregtive potentid of young people and demondrate that the media can be used as an
educationa and, ultimately, a podtive socid force.

The comments of the young journdids involved in some of these projects show
that they take them serioudy and responshly and that they are indeed interested in
contributing to solving societd problems. They dso indinctivdy undersand the need for
young people to be heard through their own voices and on their own terms,

For a decriptive list of many examples of projects involving young people in the
region, see Appendix 2.

Support for a Youth Media Network

Media-savvy young people throughout the region would be very interesed in
communicating through various media channds with other such young people in ther
own country, in neighbouring countries and/or in Western countries. In fact, they ae
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doing so dready, especidly through the Internet, and as one Ukrainian journdist
observed, “with more access, more will be doing it.”

Pat of young peopl€s interex dems from the excitement of usng new
technologies, part comes from wanting to share experiences — persona and professiond
— with their counterparts in other countries, and part comes from wanting to learn new
viewpoints, new ideas and new ways of doing things. The March 2001 Voices of Youth
chat room on the subject of youth and media with UNICEF Executive Director Carol
Bdlamy provided evidence of the thirst for sharing experiences, as well as the sheer fun
of communicating with young people from other countries.

In some countries, especidly those further dong in ther trangtion, there may be a
preference for communicating with young people from the West out of a bdief that they
can learn more from more advanced societies. In addition, there is the obstacle of
knowing a common language, which is generaly English or Russan.

However, young people who have felt isolated, either because of the sze of ther
country (Slovenia), their economic sruggles (Centrd Asa, Southeastern Europe), or their
recent politicad higory (eg. The Badkans), surdy have a common interes in
communicaing with, sharing with and learning from their peers in other countries. As a
media anayst from the Federad Republic of Yugodavia sated:

Many young people grew up in an atmosphere of isolation from the world,
which they were sentenced to by the former Serbian regime and the
Western world. Their parents grew up in a spirit of openness to the world,
and the wish to reintegrate into the international community and share its
achievements is very present, especially among the urban and educated
young population.?
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APPENDIX 1. STATISTICAL TABLES



Table 1. Outlook on the Coming Y ear

" Outlook on the Coming Year"

(% who view with hope)
100 7

0

B oung people (15-24)
W Adults (25+)

Source: InterMedia surveys

Note: Data refer to 1997 for the Czech Republic, Sovakia, Estonia, Latvia, Lithuania, 1998 for Kazakhstan;
1999 for Poland, Hungary, Former Yugoslav Republic of Macedonia, Federal Republic of Yugoslavia, Albania; 2000
for the rest of the countries.



Table 2: Trendsin Hope Among Y outh

"How do you view the coming year ?"
(% change of young people aged 15-24 who feel hopeful)

-20 | | | | | | | | | | | | | T
CR Slo Pol Hun BossH FRY Bul Rom Est Lit Bel Mol Rus  Ukr

Source: InterMedia surveys

Note: Datarefer to 1993-97 for the Czech Republic, Sovakia, EStonia, Latvia, Lithuania; 1993-99 for Poland, Hungary and
Federa Republic of Yugodavia, 1996-2000 for Bulgaria; 1997-2000 for Romania, Belarus, Russia, Ukraine; 1998-2000 for
Bosnia



Table 3: Young People and AdultsWho Feel Increasingly Helpless

"Moreand moreyou feel helplessin the face of what is
happening in theworld today..."
(% strongly agree)

50 -
45 B Y oung people (15-24)
I B Adults (25+)
40 I
Bul Rom Bel Mol Rus Ukr Arm Aze Geo Uzb

Sour ce: Inter M edia surveys (2000)




Table4: Who do Young People Trust?

90

(% of young people aged 15-24 who trust at least somewhat)

B Educationa institutions

80

Hstate TV
U Government

70

60

50 7
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20 7

10 7

Bul Rom Bel Mol Rus Ukr Arm Aze Geo

Sour ce: Inter M edia surveys (2000)
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Table5: TV Viewerswith Accessto 15 or More Channels

(% of entire population)

Y oung people (15-24)
W Adults (25+)

FEIIFPFL PSPPI FSL SRS

Sour ce: InterM edia surveys
Note: Data refer to 1997 for the Czech Republic, Sovakia, Estonia, Latvia, Lithuania; 1998 for Kazakhstan;
1999 for Poland and Hungary; 2000 for the rest of the countries.



Table6: Cable TV Viewership

(% of entire population)

70

60

By oung people (15-24)

50

B Adults (25+)

40

30 7

20 7

10

O_

&

Source: InterMedia surveys

Note: Data refer to 1997 for the Czech Republic, Sovakia, Estonia, Latvia, Lithuania; 1999 for Poland,
Hungary, Federal Republic of Yugoslavia, Albania; 1998 for Kazakhstan; 2000 for the rest of the
countries.

Table 7. Changein Satellite TV Viewership

49



(% daily viewer ship among young people aged 15-24)

40
35

M Early 1990s
30

B 1999 or 2000

fiades.

Pol Bos-H Cro Rus Ukr Uzb

Source: InterMedia surveys
Note: Data refer to 1993-1999 for Poland; 1998-2000 for Bosnia and Moldova; 1997-2000 for the rest of the countries.



Table 8: Daily Media Use by Young People (15-24)

BTV

B Radio

O Newspapers

Note: Datarefer to 1997 for the Czech Republic, Sovakia, Estonia, Latvia, Lithuania; 1998 for Kazakhstan
and Kyrgyzstan; 1999 for Poland, Hungary, Former Y ugodav Republic of Macedonia, Federd Republic of

Y ugodavia, Albania; 2000 for the rest of the countries.

Source: InterMedia surveys
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100 -

90

Table9: Changein TV Viewership

(% daily viewer ship among young people)

W Early 1990s

M L ate 19905/2000

CR Slo Pol Hun Cro Boss Bul Rom Est La Lit Be Mol Rus Ukr Kaz Kyr Uzb
H

Source: InterMedia surveys
Note: Data refer to 1993-1997 for the Czech Republic, Sovakia, Estonia, Latvia, Lithuania; 1993-1999 for Poland

and Hungary; 1993-2000 for Belarus, Romania and Russia; 1994-2000 for Bulgaria and Ukraine; 1998-2000 for
Bosnia, Moldova, Uzbekistan; 1993-1998 for Kazakhstan and Kyrgyzstan; 1997-2000 for Croatia.
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Table 10: Weekly TV Viewing Hours

TV viewing hours per week among young people aged 15-24

Bul Rom Bel Mol Rus Ukr Arm Aze Geo Kyr

Source: Inter M edia surveys
Note: Data refer to 1998 for Kazakhstan and 2000 for the rest of the countries.



Table 11: Changein Radio Listenership

(% daily listener ship among young people aged 15-24)

100 T
90
80 mEarly 1990s
m Late 199052000

CR Slo Pol Hun Cro Boss Bul Rom Est Lat Lit Be Rus Ukr Kyr Uzb
H

Source: InterMedia surveys
Note: Datarefer to 1993-1997 for the Czech Republic, Slovakia, Estonia, Latvia, Lithuania; 1993-1998 for

Kyrgyzstan; 1993-1999 for Poland and Hungary; 1993-2000 for Belarus, Romania, Russia; 1994-2000 for
Bulgariaand Ukraine; 1997 for Croatia; 1998-2000 for Bosnia and Uzbekistan.



Table 12: Changein Newspaper Reader ship

(% daily reader ship among young people aged 15-24)
60

M Early 1990s

50 B L ate 1990s/2000

CR Slo Pol Hun Cro Bul Rom Est Lat Lit Bel Mol Rus Ukr Kaz Kyr Uzb

Source: InterMedia surveys

Note: Data refer to 1993-1997 for the Czech Republic, Sovakia, EStonia, Latvia, Lithuania; 1993-1998 for
Kyrgyzstan; 1993-1999 for Poland and Hungary; 1993-2000 for Belarus, Romania, Russia; 1994-2000 for
Bulgariaand Ukraine; 1997 for Croatia; 1998-2000 for Bosnia and Uzbekistan.



Table 13: Internet Use

"Have you used the Internet?"

(% who have used)
30 -

25

B Y oung people (15-24)

B Adults (25+)
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QA

Source: InterMedia surveys
Note: Data refer to 1997 for the Czech Republic, Sovakia, Estonia, Latvia, Lithuania; 1998 for Kazakhstan;

1999 for Former Yugoslav Republic of Macedonia, Federal Republic of Yugoslavia, Albania; 2000 for the rest
of the countries.



Table 14: Computer Use

" Have you used a computer ?"
(% who have used)

60

B Y oung people (15-24)
H Adults (25+)

50

40 A

30 7

20 1

10 ~

Bul Rom Bel Mol Rus Ukr Arm Aze Geo Uzb

Source: InterMedia surveys

Note: Data refer to 1997 for the Czech Republic, Sovakia, Estonia, Latvia, Lithuania; 1998 for Kazakhstan;

1999 for Former Yugoslav Republic of Macedonia, Federal Republic of Yugoslavia, Albania; 2000 for the rest
of the countries.
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Table 15: Attitudes Toward Private and State M edia

" Private media will always be mor e objective than State media"
(% who agree)

90 7
80

B Y oung people (15-24)
70 W Adults (25+)

Source: InterMedia surveys

Note: Datarefer to 1997 for Slovakia, EStonia, Latvia, Lithuania; 1998 for Kazakhstan; 1999 for Poland,
Hungary, Former Y ugodav Republic of Macedonia, Federa Republic of Yugodavia; 2000 for the rest of the
countries.



Table 16: Interest in Politics

"How interested are you in politics?"
(% very interested)

40 A
35
30 A
B Y oung people (15-24)
o5 B Adults (25+)
20 A

111K I
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Source: Inter Media surveys
Note: Datarefer to 1997 for the Czech Republic, Sovakia, Estonia, Latvia, Lithuania; 1998 for Kazakhstan; 1999
for Poland, Hungary, Albania; 2000 for the rest of the countries.



Table 17: Interest in Domestic Political Developments

(% of young people 15-24 who are very or somewhat inter ested)
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80 M Interested
B Not interested
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Source: Inter Media surveys (2000)




Table 18: TV Programming I nterests

"What kind of programming is most important to you?"
(% of young people 15-24 mentioning asimportant)

100 ~

90 A
80 T
70 A

W Entertainment
W Political info
O Educational
O Sports

60

30 A
20
10 A
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Sour ce: Inter M edia surveys (2000)
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Table19: Trust in Information on the I nter net

" How much of theinformation on the Internet do you think isreliable and accur ate?

35 1
B Y oung people (15-24)

30 A W Adults (25+)

25 A

(% who say most of it)

20 A

15 A
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Bul Rom Bd Mol

Source: Inter Media surveys (2000)
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Table 20: Daily TV Use Among Young Males and Females Aged 15-24
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Sour ce: Inter M edia surveys (2000)



Table 21: Daily Use of State Radio Among
Young Malesand Females Aged 15-24
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Source: Inter Media surveys (2000)




Table 22: Daily Use of Private Radio Among
Young Malesand Females Aged 15-24

100
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Source: Inter M edia surveys (2000)



Table 23: Daily Use of Newspapers Among
Young Malesand Females Aged 15-24
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Sour ce: Inter M edia surveys (2000)




Table 24: Daily Use of Internet Among
Young Malesand Females Aged 15-24

B Mae
M Female
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Sour ce: InterMedia surveys (2000)
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APPENDIX 2:

YOUTH MEDIA PROJECTS



Youth Media Projects

This appendix lists youth media projects by country in alphabetical order. The
information on the youth media projects was provided by media experts,
resear chers and UNICEF Communication Officersin each country.

Albania

Young Reporters

Albanian National TV and UNICEF are working together as partners on a nationally televised programme
(Troc! or Sy it!) featuring video news stories produced by eight ‘Youth Video Bureaus' located in al
regions of the country. The youth are the producers and writers. They make all decisions about the stories
and their work is facilitated by adult helpers. Recent sample stories: a day in the life of a school drop-out;
deplorable conditions in the main pediatrics referral ward; discrimination against the disabled and
minorities in schooals; the right to grow up in a healthy environment, and many others. (Potential national
viewing audience of over 1,000,000; broadcast 60 minutes three times per week; programme carried on
satellite transmission reaching Albanian speakersin Europe and North America)

I ntegrated Community Services Newspapers
A number of integrated community service centres sponsor small groups of children and youth to produce
community newspapers.

National Young Reporter Training Seminar

35 young reporters trained for one week in basic skills for video production: camerawork and shot
selection, TV interviewing and writing text for video pictures. Albanian, BBC, American TV journalists
provided training.

TV Tak Show on Children’s RightsWho Am | ?

A five part national audience participation TV talk show on children's rights featuring children and young
people as guests and correspondents and adult expert guests. Topics: schooling street children; education at
crossroads: why are schools abandoned?; youth and their hopes for the future; youth and employment;
environmental awareness; attitudes toward drug abuse; the relationship between parents and children; how
the right of participation in the family is understood; attitudes toward disabled children; the right to
participate (school, family, society).

Survey on Per ceptions of Women and Children in Albanian Mass Media

A survey on perceptions of women and children in the Albanian mass-media, carried out in cooperation
with the Albanian Media Institute, under negotiation.
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Armenia

International Children's Day of Broadcasting

The Armenian broadcat media has paticipated in the ICDB (Internationa
Children's Day of Broadcasting) since 1995. In 1999, for example, the Armenian
Nationd TV (ANTV) and Armenian Nationa Radio (ANR) featured materia prepared
by young journaist schools from seven regions. A direct link was edtablished between
the dudios aring live programmes on ANTV and ANR. ANR aso managed to establish
a direct link with Georgian Nationd Radio. In 2000, other broadcasters joined in,
including the second biggest TV company (Prometheus) with nationwide coverage. The
project was coordinated by AREG Children's News Agency dationed in the Armenian
Nationd Radio. The Agency was created in 1996 as a result of UNICEFs ICDB
initiative. Then UNICEF helped train the firg group of young journdiss (aged 12-17).
The following year UNICEF provided the Agency with a computer and a Super VHS
camera. In 2000, a young journdist (aged 16) participated in the training on the CRC and
the media conducted by PressWise in Yerevan. Young people trained by the Agency
participate in production of a regular AREG TV progranme ared by Armenian Nationd
TV; they are ds0 involved in production of radio programmes and a youth magazine. The
Agency has its young correspondents in amogst dl of Armenids regions. In the course of
the years, the ‘Air to Children’ campaign, making this globd initidive into a truly
nationa one. The Day is celebrated here by al the media -- dectronic and print-- and is
looked on as a day of communication by and for children. Communication is a much
broader concept: children are encouraged to €nd their paintings and poems, to participate
in contests; the approach is very cregtive, and UNICEF is presently just one of the
partners, not aleader.

Azerbaijan

Internet Newspaper for Youth

An Internet newspaper for Youth will be established and regularly updated with the participation of the
Ministry of Health Information Centre and the Youth Group "NUR" ("LIGHT"). It is expected that this
product will enable youth to express their opinions, formulate problems and share them with peers.

TV News Broadcasting for Youth

Regular TV news broadcasting for youth will be established to keep youth and children of Azerbaijan
updated on the latest news related to youth and children from a global, regional and national perspective.

Talk Showson Children’sRightsand Youth | ssues

Sequence of talk shows on children's rights and youth issues will be conducted throughout the year, with
the participation of young journalists as leaders of shows and resource officials invited from different
organizations—government, academic and youth.
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Belarus

Public Youth Press Centre

The Public Youth Press Centre will be established within the framework of the project ‘Voices of Y outh:
Bridges for Communication.” The project will be aimed at development of youth journalism initiatives,
production of TV, radio programmes, youth newspaper covering healthy lifestyles and child's rights issues.
Ten workshops and master classes for young journalists will be conducted by professional journalists. A
book created by young journalists, Our Messages for the 21 century, will be published.

Network of Youth Information Centres

The Network of Youth Information Centres has been established within the framework of the project
‘Global Movement to Support Children and Y outh Initiatives.” The main goa is to exchange information
and views about children and youth initiatives, to involve the media as partners. Y oung people are able to
produce their own information bulletins, newsletters, and videos.

Internet Centre

An Internet Centre has been established within the framework of the project ‘Internet for Peer
Communication.” The goal is to create communication and learning networks, providing youth with
opportunities to get together, communicate, get information and develop youth initiatives, using Internet
resources and electronic media: Internet conferences, bulletins, websites, Internet newspapers.

Bosnia and Her zegovina

Colourful Wall -- Children's Radio Network

Project initiated in 1993 in Sargjevo with an independent radio station ZID. First developed to satisfy the
educational needs of children in Sargjevo in times of war, it developed into a programme covering a broad
scope of topics for children and young people ranging from child rights, educational issues to substance
abuse and HIV/AIDS gevention. Programme currently includes six other radio stations, strategically
positioned in all regions of B&H (both entities and all ethnic areas). Its unique feature is that it includes
into its preparation young people and children from often conflicted political and ethnic backgrounds.
Currently, there are five hours of programmes produced by young people (with adults guiding them)
covering programmes for preschool children, elementary schoolchildren and adolescents. There is also a
special part of the programme in the Roma language and another part, begun this year, covering the main
minorities in B&H such as Albanian, Macedonian, Hungarian and Slovenian children (this is a part of the
programme produced in cooperation with minority associations and is open to participation of all interested
minorities with the aim of promoting the idea "of colourful” children's world in B&H. In addition, part of
the programme is for parents, mainly addressing health/nutrition issues and produced by adults, since we
realized that parents are often misinformed about many issues relevant to children. Programmes are
prepared and produced by young people and children in all areas and involve children who are a regular
part of the radio programme as well as groups from elementary schools.

TV Programmes

UNICEF B&H has supported production of TV programmes by and for young people produced at the B&H
TV, a programme for younger children Let's Go Ahead and a programme for adolescents Pro and Con.
Though the programmes were not fully produced by young people themselves, they feature their work as
reporters and hosts in case of the programme for younger children, and adolescents as creators of televised
debates covering not only B&H but also other countries in the area. The main focus of the programmes
ranged from children’s rights to children with special needs and health protection, whereas the debates
dealt with issues such as the importance of education, political decision-making and HIV/AIDS. Another
TV project, entitled Unreal World, produced by the independent TV station in Republika Srpska (ATV
Banja Luka) features prominent societal issues such as children in contact with law, children in institutions,
substance abuse and violence in the family. The programme is produced by young people, in cooperation
with youth NGOs.

71



My View -- Film and Video Schoal

A project initiated in 2000 gathered about 100 children and adolescents within a film and video school so
they could learn how to produce a series of documentary sequences and TV spots on ecology, substance
abuse, nepotism as a societal problem, ethnic reconciliation, etc. Young people were able to design the
whole project from the initial selection of topics to storyboard, to screenplay writing and the whole process
of the filming and editing. Fina results mix professionalism with the children's vision of what the world
should look like. Crucial to the project is the fact that the children did it all themselves. The project is to
continue in other areas of B&H and will rely on a peer-education angle, now that a group of young
professional s has already been created.

Federal Republic of Yugodavia
(including UN Administered Province of K 0sovo)

Children’sRightsin the Media

It started last year (2000) in three selected towns in the Federal Republic of Yugoslavia and was very
successful. Through the project, UNICEF supported 600 secondary schoolchildren, parents and
representatives of the local media, who jointly developed a method of working together to increase
coverage of children’s rights in the media. In all three towns, a close cooperation and partnership between
children/adolescents and the local media was established. The media, both electronic and print, opened up
for children's issues and embraced adolescents as full participants in the creation of children’'s and youth
programmes by starting TV and radio programmes or establishing columns in newspapers on children's and
youth issues, with children/young people participating in the project. A network of youth mediain the three
towns was established. This year, the same project is being carried out in three more towns in Serbia, but
contacts with the initial towns and media continue. The aim is to link the youth media in all six towns and
thus widen the youth media network.

Media Training on Reporting on the Abuse of Children’sRights
In February 2001, a media training course on reporting on the abuse of children's rights was held for
journalists from the Federal Republic of Yugoslavia (including UN Administered Province of Kosovo).
The training was facilitated by the PressWise Trust. It was quite useful since journalists (some of them
young) learned more about the CRC and about interviewing children. In addition, the training was an
opportunity for journalists from he three entities to meet, share experience and establish contacts --
something that was previously lacking here.

In UN Adminigered Province of Kosovo the monthly journad Mileniumi is put out by
secondary schoolchildren, who work on a voluntary basis. It is open to al young people
and issues covered include drugs, education reforms, HIV/AIDS, and other youth related
topics. Circulation is 15,000. We have recently sent one of our journdigts to attend the
PressWise training sesson hdd in Skopje for journadists from Kosovo, Serbia and
M ontenegro.

Y outh Radio Programming ‘Qeshu rini geshu’

This is a project implemented by Media Action International. They do six 15-minute programmes a week
and distribute them to 21 radio stations in UN Administered Province of Kosovo. Programmes cover al
youth-related issues, using interviews with young people on the various problems they face in everyday
life.

Both these projects are presently only available to Albanian youth, but we are hoping to start similar

projects by the beginning of April for Serbian youth in the enclaves. These projects are planned to continue
until the end of thisyear.
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We do have other youth projects, such as youth centres, and the production of leaflets aimed at raising
awareness on reproductive health, drug abuse, HIV/AIDS, etc., but there is no media component as yet.

Former Yugoslav Republic of Macedonia

Y outh internship program and the media

In late 2000 UNICEF engaged youth in a multi-ethnic youth internship programme. Six Macedonian,
Albanian and Roma high school and university students became engaged in media-related projects. For
instance, two interns conducted a qualitative overview of use of the Internet by young people in 13 major
cities and all regions of the country, information that will be used for the Say Y esfor Children campaign.

For the first-ever youth section in FYR Macedonia's Situation Analysis for Year 2000, carried out with the
help of UNICEF, four of the interns identified key issues of concern for youth in the country and
subsequently developed a questionnaire. The interns then used the questionnaire to interview other young
people from different ethnic groups regarding their attitudes toward topics such as smoking and drugs
(what do young people feel about them and why do they start?); sexual health (what do they know and feel
about sexually transmitted diseases (STDs) and pregnancy and how do they protect themselves?);
computers (what role do computers and the Internet play in their lives and how wide is access
computers?); and media (do the media reflect the concerns of young people and can they voice their
opinions and influence their future?). The results will be used to help shape potential approaches to
resolving health problems and habits among young people such as banning cigarette advertising; increasing
sexual health education and so on.

MediaMarket Survey

UNICEF has supported the Institute for Political, Social and Legal Research to conduct a survey

disaggregated by gender and age among 2,700 children, adolescents and adults. Results show, for example,
which medium is most popular among young people, which kinds of celebrities they find most credible and
what kinds of campaigns appeal to them. The survey is continuously referred to in the design of media
campaigns and programme communication material.

Promotion of Healthy Lifestylesthrough Media Design

UNICEF is supporting a long-term media campaign to promote healthy lifestyles among young people.
Starting in March 2001, all secondary school students will have the opportunity of creating a message in a
medium of their choice (radio, TV, or print) on the topics of HIV/AIDS (including STDs) and substance
abuse (alcohol, smoking, drugs). Winning teams for each medium and category will go into production
with a professional advertising agency and their "commercials" will be broadcast free-of-charge in national
media for the next year and beyond. Winners of the competition will be announced during a well-
publicised launch in June or September 2001; which will also coincide with GMC promotion.

Child Rights TV Series

This programme, scheduled to start in Spring 2001, is being implemented in partnership with the
Association for Civic Initiative and will be aired on national television. Each episode (approximately six)
will focus on one children's right and involve young people interviewing ministers and other leaders about
practical steps to change an identified situation or problem with regard to the specific "right.” Throughout
the programme, young people will be filmed by the Association for Civic Initiative, which comprises media
professionals. It isplanned that the final session will be held in Macedonia's Parliament, with young people
acting as the ministers, and with the Speaker of Parliament presiding over the session.

Roma Magazinefor Children and Y oung People

UNICEF supported the production and distribution of an issue of the only Roma magazine in the country
aimed at children and young people. Refugee children in collective centres and Roma children, including
refugees, attending local elementary schools.

Georgia
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Training on Reporting on Children’sand Women’s | ssues

UNICEF, together with Internews Georgia, conducted a two-week training
workshop in generd tdevison techniques, with specid reference to children's and
women's issues for locd TV journdists and cameramen. The workshop, led by British
journaist Michael Delahaye and Ukrainian cameraman Andrey Stepanenko was based on
the tdevisontraning manud "Children and Women in Vison"™ commissoned by
UNICEF for the Thomson Foundation. The main objective of the workshop was to arouse
the interest of the media towards the Stuaion of women and children in the country and
to assg journdids in developing ther reporting skills, with the ultimate am of cregting a
globd network of informed nationd journdists. During the seminar, the journdids
prepared four three-minute films reflecting the theme of children and women. Themes
included dtreet children, iodine deficiency, bride kidngpping and abortion.

Seminar on Mass Media and Convention on the Rights of the Child

In June 2000, UNICEF conducted a three-day seminar on Mass Media and the Convention on the Rights of
the Child which was facilitated by the PressWise Trust. The seminar was based mainly on the teaching
course mapped out by British Training Centre Press Wise and UNICEF. Some 20 Georgian journalists who
cover social problems participated in the seminar. Also present was a representative of the Department of
Journalism of the State University of Thilisi who is willing to use the training materials as part of his
department’s course.

International Children's Day of Broadcasting

With UNICEF's support the Children's Studio of the State Tele-Radio Corporation participates in the
International Children's Day of Broadcasting. The programmes prepared within the ICDB highlight the way
children are making a difference in Georgia and feature those who are agents of positive changes. Children
themselves take an active part in the preparation of the different programmes featuring children's councils
in schools, Y outh Parliament, etc.

TV Programmes on Children in Mountainous Regions

UNICEF supported the Georgian State TV Corporation and in particular, the Children's Studio of the 1st
Channel, to prepare TV programmes on the situation of children living in the mountainous region of
Georgia, Pshav-Khevsureti. The project aimed to draw attention of decision-makers and society as awhole
to the problems of the children who suffer due to the various difficulties that the region is facing nowadays.
The main participants in the projects were the children and members of the TV studio, who were actively
involved in the preparation of the programmes. The children from the studio had a chance to meet with
their peers living in the mountainous areas and discuss all the issues affecting their lives. As aresult of the
project, six 20-minute programmes were prepared and broadcast. The children actively participated in the
preparation of the TV programmes.

Newspaper for Street Children Maugli

In 2000 UNICEF supported the Coordination Center for Minors' Affairs to produce the newspaper called
Maugli for street children as a supplement to the official newspaper of the Ministry of Education. UNICEF
provided the newspaper with the necessary technical base for printing. The newspaper highlighted the
needs and problems of street children. The children participated in the preparation of the newspaper and
aso had achanceto publish their stories, poems, pictures, etc. in the newspaper.

Youth Parliament

The Children's Studio of the State TV and Radio Corporation prepared four 20-minute TV films about the
activities of the Children and Youth Parliament of Georgia. The Children and Youth Parliament set up a
special subcommittee on media relations. Young parliamentarians have also been involved in the
preparation of their information bulletin, highlighting the main activities of the parliament.
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TV Studio Teeveziri and Animated Drawings

UNICEF supported the project of the local TV studio Televeziri to create animated films using children's
drawings depicting children's rights. The most exciting moment of the project was when the children
participated in the animation and dubbing of their own pictures. By producing pictures on the Convention,
and then participating in their animation, the children learned about their rights and were able to express
themselves through their drawing. The fact that disadvantaged children from various institutions
participated in the initiative made the project even more worthwhile. A film is being created, using various
animated drawings on the theme of children'srights.

Voices of Youth

On 8 March 2001 members of the Children and Y outh Parliament participated in an hour-long internet chat
with UNICEF Director Carol Bellamy on the topic of the media and young people.

Kyrgyzstan

Generation X

Weekly Youth TV magazine programme Generation X was developed in partnership with local youth
media groups and introduced in the second half o 2000 for national broadcast to an estimated haf a
million children and youths in the 10-25 age group. The first 16 (25 minute) programmes featured many
important lifestyle issues concerning child to child violence, conflict in the south, street crime, trafficking
of young women, corruption in the education system, employment opportunities, HIV/AIDS awareness and
teen pregnancy risks. The Generation X programme was informally evaluated by the Bishkek office and a
group of children and young people at the beginning of 2001 and it was decided to continue with the
programme.This year, the Generation X group will work closely together with, and offer technical support
to CNN student bureausin Bishkek.

CNN Student Bureaux, Bishkek and Osh

Kyrgyzstan is one of seven countries to have been chosen to host two CNN
Student Bureaux in a joint project between the CNN/Turner Learning Foundation and
UNICEF Communication Divison in NYHQ. The project was begun & the end of 2000
and darted in earnest in January 2001. In Bishkek, the Children's Media Centre will host
the CNN student bureau and in Osh (after assessing the possbilities) we have decided to
edtablish the CNN student bureau as an independent body in the public library in order to
ensure openness and accessibility for dl children, a high level of security, support from
other international organizations and from donor supported initigtives aso located in the
public library. Capacity building and eguipment provison ae beng implemented and
CNN/Turner Learning will train the core group of children from the two bureaux a the
end of March. The two CNN student bureaux will submit reportages to CNN on a
monthly basis to be broadcast on CNN's daily NewsRoom programme and its website.
The CNN sudent bureaux will retain copyright over the materid so it can be used
nationdly and locdly. It is dso planned that the CNN student bureaux will play a crucid
rolein the GMC process in Kyrgyzstan.

FM Radio Salam in Batken

The FM Radio Salam project was initiated in July 2000 based on a partnership between UNICEF,
Foundation for International Tolerance (a local NGO working with conflict resolution and prevention in
Batken) and INTERNEWS (an independent media watchdog). Batken region is a cross border zone
between Kyrgyzstan, Uzbekistan and Tajikistan and represents one of the most critical areas for conflict
potential in the Ferghana Valley. Almost 50 per cent of the population are young people and their
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development is critical due to the situation and difficulties stemming from poverty, high rates of crime and
substance abuse, high rates of unemployment and the lack of telecommunications infrastructure and
educational opportunities.

The radio dation is run by young people and has developed a youth volunteer
network from the schools in the locd communities in the Batken region. The youth
volunteers are providing the Radio with locd news features and are a the same time
functioning as links between the centrdly located radio dation and remote rurd
communities. FM Rudio Sadlam is ready to begin programme broadcasting in March 2001.
The programme broadcast have been desgned after assessng the needs and wishes of
disadvantaged rurd youth living in the Batken region and will focus on objective news
and informaion (locd, nationd and internaiond), hedthy lifestyle messages, tolerance,
education, livdihood <kills and entertainment among disadvantaged rurd youth. The
broadcast will be in the three main languages of the region (Kyrgyz, Uzbek and Russan)
and will cover approximately 200.000 residents within Batken and in the cross border
areas.

K azakhstan

‘Youth and the Media’ Festival

Some 250 young journdlists took part in a UNICEF-supported ‘Youth and the
Media Fediva that was hdd in Agtana, from 8-10 June 2000. The young people were
dravn manly from young reporters clubs throughout Kazekhgan, as wel as from samilar
cubs in Uzbekigan, Kyrgyzsdan and the Russan Federation. Professonds from the
Kazak and Russan media gave a set of masterclasses on a variety of subjects, ranging
from the print media to working with radio, communication and interpersond kills. The
young reporters adso took part in field trips in the area and were given the opportunity of
interviewing representatives from NGOs and locd officids. They were able to hone ther
ills in a 90-minute press conference that brought together representatives from
UNICEF, the Minigry of Information and Culture, and the Municipdity of Adana
UNICEF supported the organization of this Festivd as pat of its Youth in the Media
project, which is based on the premise that the media arts and emerging technologies can
become the new frontiers of advocacy for young people by young people. It is therefore
important that children and young people are enabled to document the world as they see
it and are given the opportunity to develop their crestivity, sdf-expresson and critica
thinking skills

Global Movement for Children Round Table

The Festival culminated in a round table on ‘The Global Movement for Children and what it could mean
for Youth and the Media’. It concluded that the media arts can combine with social commentary to
empower young people, help them find solutions to their problems and strengthen their communities. It
also concluded that for young people in Kazakhstan and other parts of Central Asia wanting access to a
broader information-based society, there is a need to draw on resources from outside the region which may
be channelled through a partnership or network to promote youth in the media.
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Egtablishment of *Youth in the M edia Network’

A first meeting to look into the feasibility of setting up a ‘Youth in the Media Network’ was held on 6
October 2000 in Almaty, and was organized by UNICEF in conjunction with the Kazakh NGO ‘Kid's
Time'. The meeting considered the benefits of a network and how it could connect with marginalized
youth. It was attended by over 20 participants, mainly young people from reporters clubs, but also
mainstream media managers, representing all major geographic areas in the country. Prior to the meeting,
local authorities, NGOs and other organizations throughout Kazakhstan had also been canvassed over a
period of months on the idea of a network. There were numerous expressions of support, including material
support from local authorities. The meeting felt that the network should ideally bring together a cluster of
different partners - young reporters, media professionals and media gatekeepers. It also concluded that that
the necessary infrastructure and interest was in place for a network to develop and called on UNICEF to
support its establishment. We are now in the process of working out with our NGO partner the most
effective way of setting up the network, especialy given the limited amount of funding available for this
project. Internet access is perceived as the number one priority for the young people, and we are
considering how to go about doing thisin an equitable fashion.

M oldova

Quarterly Newdetter Why? The Rights of the Child

A quarterly newsletter Why? The Rights of the Child is edited by young reporters -- volunteers of the
"Information and Documentation Centre on Child Rights,” with UNICEF support. The newsletter includes
information on child rights, youth activities, children participation projects, and cooperation among youth
NGOs. It is written by young reporters and distributed by child rights volunteers to schools and all project
sites. UNICEF provided journalism training for the students involved in editing the newsletter. The project
is being developed in partnership with Radda Barnen, Sweden.

Radio Dialogue with Children

A monthly direct on-line didogue with children on Naiond Radio is hosed by
the ‘Children's Hour’ programme and run by the Law Depatment universty sudents,
traned in child rights. Young people answer ontline to questions and involve children in
a debae regarding child rights. The programme ams to simulate children's abilities to
express themsdves, promoting child participation and providing children  with
appropriate information on specific issues.

Students Newdletters Project

The students' newsletters project is being implemented for the third year in cooperation with the
Independent Journalism Centre. It includes training and consultation in journalism for high school students
who are currently producing, or are planning to produce newspapers in different regions of the country. For
2001, the project foresees the elaboration of a manual for publishing students’ newspapers, summer school
activities for young reporters, and mini-grants for school newspapers.

Romania

ICDB

Contest on children's rights issues. A cooperation with PRO TV (private television in Romania)
Abracadabra (children’s programmee) in order to promote children's rights through the mass media. The
children had the opportunity to interview local officials, teachers, and doctors and to send atapein order to
participate in the contest for the best interview. For two months, PRO TV presented UNICEF cartoons on
the theme of children'srights.



Training for Journalists

Between 12 and 18 of March 2001, UNICEF conducted two courses for 55 journalists on Mass Media and
Children's Rights, which was facilitated by the PresswWise Trust from the UK. It was the first time in
Romania that journalists covering social issues were encouraged to think very seriously about the
Convention on the Rights of the Child before writing stories about children.

Televison Education
We will organize a series of weekly national TV broadcasts on education for Roma children (presentation
of successful stories).

HIV/AIDS

30-second TV spot for condoms in order to prevent HIV/AIDS among the young generation. This TV spot
was prepared by UNICEF and PSI. Television is still one of the most important sources of information on
HIV/AIDS for young Romanians.

Russia

Pionerskaya Pravda

Pionerskaya Pravda is a children's newspaper founded in March 1925. For many years it has remained the
main weekly publication for children and youth in the Soviet Union. These days , it has acirculation of
60,000 copies, many of which are subscriptions of school libraries, making the number of actual readers
much larger than this figure. About 70 per cent of all published material is written by young journalists (40
of them are Moscow-based and approximately 160 are working in the country's other 88 regions) making
the newspaper a unique tribune for expressing children's and youth's voices, opinions and concerns
nationwide.

Younpress
Younpress is a Russian news agency for news and information. The Y outh Information Centre consists of a
TV-studio, newspaper, magazine and Internet site for young people

(www.glasnet.ru/~ynpress/enag/index.html) . Their website describes them as an information agency by and
for young people. It has its own newspaper, Ynosheskaya gazeta and literary journal Nedorod. The agency
helps Russian youth to learn about youth news, facts, child law and to try journalism for themselves. The
agency hosts an annual arts festival ,’ Children for Children,” in which talented boys and girls from different
parts of Russia may sing, dance, play an instrument, etc. The agency also organizes a‘ School of the Y oung
Journalist’, where young journalists from Russia and other countries are brought together for a week to
make contact and share experiences. Younpress representatives take part in similar sessions abroad, in
conferences on teen problems, childhood issues, youth media, etc.

Ukraine

Network of Youth Information Centres

A number of workshops for professond journdists and young journdists have
been conducted. Young people were able to produce their own videos and express their
views, seeking, receiving and imparting information in the partnership with mass media.

Media Awardsfor Best Reporting on Children’sRights

Media awards for the best reporting on children's and adolescents' rights (the first was conducted in 1998)
is planned again this year. The media competition of animation films, video, audio and printed materials
on the theme of children’s rights will be open to both professional and young journalists. A set of
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information materials on CRC will be produced for further dissemination in regions. Round tables for
mediawill be conducted.

Youth Wireless Information and Advocacy Agency

The Y outh Wireless Information and Advocacy Agency will be established this year to encourage waysin
which adolescents can share ideas, be listened to and deliver their messages to the public by establishing
websites and through the regular delivery of information to local and national media. Computer networking
among local youth groups will be established and awebsite will be developed and introduced to the general
public. The children will participate in the web discussions and share their opinions. They will address
authorities with their hopes and concerns. This efficient system of information gathering and dissemination
will be established this year.

Uzbekistan

FM Youth Radio Stations
There are several FM youth radio stations operating with the support of international organizations, such as
Internews. They include:

‘Uzbeg Taronaari’ and ‘Grand’ — the most popular;
‘AreaDano,’ ‘Sezam,’ ‘Yoshlar' and ' Khamrokh' — started more recently.

All are broadcast in Russian and Uzbek, although ‘Y oshlar' and ‘Khamrokh' are more ethnic with more
programmes in Uzbek and more ethnic music.

Gender Innovations and Development (GID)/UNICEF Activities

Gender Innovations and Development (GID), a non-governmental organization (NGO) in
Uzbekistan working with UNICEF, has implemented various activities in Uzbekistan
relating to young people in the media. They have also worked with other UNICEF
partners during the past year. The following isa list of some of the activities:

o A journalism class for youth was started by Galina, the founder of Gender
Innovations and Development, which became a UNICEF project called ‘ Youth Will
Change the World.” Many of the young people on this training scheme eventually
decided to start careers in theatre, philology and journalism. The young people were
trained by experts on how to shoot films, write scripts, produce quality video footage,
edit and take photographs. One of their most talented students produced a
documentary called, | love youwhich deals with gender parity in this country.

o Young journalists were assisted by a local producer in developing healthy lifestyle
video spots. The young people wrote the scripts and two were selected for screening
on local television. This project was financed by TACIS.

o With support from the Government of Netherlands, GID invited a producer from
Holland to teach and discuss all aspects of film-making by children. As a result of
this, GID students shot footage on'Children in Especidly Difficult Circumstances
(Children and young people living and working on the streets, and children in
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Orphanage No. 21 in Tashkent). They are working with this consultant to determine
what the next steps in this area should be.

Uzbekistan Television has done a programme on youth organizations called Voice of
Youth, a seven-minute spot made by children. A mobile exhibition called ‘World
Through the Eyes of Youth,” is now on display at the Youth Theatre in Tashkent.

GID worked with another NGO called Rabat Malik on a film called Dream of the
Rurd Young, about a girl living in Bukhara, an ancient town and historic site which
still has a thriving traditional community. This project involved numerous
representatives from the village, as well aslocal government in Bukhara.

A documentary was made about street dildren in Uzbekistan called Cacoon. This
powerful film describes the everyday life of young people living and/or working on
the streets of Tashkent. It is a sensitively created story about street children,
describing their struggles, their survival strategies and how they find strength and
solidarity through their peers.

The World Water Day poster for 2001 was created by a young artist whose work was
chosen from a group of young people who have been learning how to paint posters.

UNICEF- CARK sponsored ‘ Youth in the Media’, a journalists' training programme
for Central Asia. Two young people from GID attended.

Gender Innovations and Development is assisting in the Global Movement for
Children Campaign by designing an advocacy promotion for ‘Say Yes to Children.’
This will involve the creation of films and paintings by young people to be used for
advocacy.



APPENDIX 3:

MEDIA EXPERTS QUESTIONNAIRE
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Dear Colleague,

InterMediawould like to invite you to participate in a study of young people and
the mediain Centra and Eastern Europe, the CIS and the Baltic States that we are
carrying out on behdf of UNICEF. InterMedia s task isto analyse and report current
trends in media use and attitudes among young people in the 27 countries that make up
the region.

Much of our analysiswill be based on InterMedia s database of media surveys,
carried out across the region over the past decade. At the same time, however, we would
like to supplement, illugtrate and animeate our exigting data with the knowledge, indghts
and experiences of professionds such as yoursalves across the region.

We are therefore sending you the attached questionnaire in the hope that you will
take the opportunity to send us your responses. We understand that each question could
prompt lengthy and detailed responses and that you are probably very busy. That iswhy
we would be grateful for any of your ingghts, no matter how brief they might be. We are
very interested in your understanding of how young people use and relate to various mass
mediain your area, even if it is expressed in afew sentences or paragraphs. Fed freeto
bypass items if you have no views or comments.

We have left alimited amount of space below each question. Please use extra
space, if necessary, or to add additional comments that do not necessarily relate to any
specific question.

While we are unable to offer compensation to the respondents, InterMediawill
acknowledge dl of those who participate in this study in the find anaytica report.
UNICEF will circulate the report as one of its documents presented at the regiond
Intergovernmental, Y outh and NGO Consultations that will take place this spring in
preparation for the UN Specid Session on Children. UNICEF will dso rely on the
information in the paper to assigt in its establishment of a'Y oung People s Media
Network in the region.

We would very much like you to return the questionnaire to us by the end of
February or the first week in March. Please e-mail your responses to Susan Gigli of
InterMedia at giglis@intermedia.org If you have any questions, please do not hesitate to
contact Ms. Gigli either by e-mail or by phone (+1 202 452 9276).

Ladtly, if you do not have the time to take part in this study, but know of others
who might be interested and qudified, please pass on the questionnaire. We would be
most grateful..

Thank you for your time and for sharing your expertise.
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Y oung People and the Media in the CEE/CI S and Baltics Region

Respondent Name:

Respondent Title:

Respondent Organization:

Respondent Country or Areas of Expertise

Respondent telephone number:

Respondent e-mail:

As you answer the questions below, please keep in mind that ky young people we mean
those aged 10-24, with an emphasis on those 15-24. In addition, in your responses, please
digtinguish between domestic and foreign media whenever appropriate.

You should dso be aware that UNICEF is agpproaching this study from a child's
rights perspective as defined by the United Nation's Convention on Rights of the Child.
Specificdly, this Convention sets out what governments and individuds should do to
promote and protect the human rights of dl children. Unanimoudy adopted by the
Genera Assambly on 20 November 1989, it has snce been rdified by al the world's
governments, except for two. Ratification means that governments commit themsdves to
ensuring that children can grow up in safe and supportive conditions, with access D high
quality education and hedth care, and a good standard of living. It means governments
agree to protect children from discrimination, sexua and commercid exploitation and
violence, and to teke paticular care of orphans and young refugees It is aso an
acknowledgement thet children have the right:

to express opinions, especidly about decisons that affect them;

to freedom of thought, expression, conscience and religion;

to aprivae life and the right to play;

to form their own clubs and organizations;

to have access to information, particularly from the state and the media;
to make ideas and information known themselves.

Media professonds are wel placed to scrutinise the efforts of dl concerned and to
chdlenge those who fail to comply with the Convention.



Y oung People s Media Consumption Habits Since the Fall of the Berlin Wall

(We arelooking for an overview.)

What would you say have been the mgor changes or trends in young people' s media
consumption habits snce the fdl of the Berlin Wal? For each of the trends you
identify, please explain why you think they have occurred.

In what ways are young people€s present media consumption habits different from
young peopl€'s habits during the communist period? Once again, please identify
mgor differences and explain how these habits are different and why.

To what extent have trends in young peopl€ s media use in your area been smilar to
and/or different from trends in Western Europe? Agan, please identify and provide
explanations for mgor amilarities and/or differences.

Y oung Peopl€e’ s Attitudes toward the Mass M edia

How would you characterise the most prevdent attitudes toward mass media among
young people today? (Please distinguish between domestic and foreign media.)

Would you say tha young people generdly find some media more credible and
trusworthy than others? If so, which do they find most/least credible and trustworthy
and why?

Do you think that young people generdly fed that they have grester access to high
qudity and diverse sources of information today than they had 5 to 10 years ago?
Why or why not?

Y oung Peopl€’ s Sour ces of | nformation

What type of information are young people generdly interested in?

Which are young peopl€ s preferred sources of information?

Which specific entertainment media do young people generdly follow and why?

To what degree do you think the entetainment media is defining young people's
sense of identity, style, values and attitudes?



Are there different youth sub-cultures (i.e., skinheads, heavy metal fans, “greens’)
that follow different media? Please daborate.

What do you see as the pogtive influences of mass media on youth? What do you see
as the negative influences? (Please distinguish between domestic and foreign media.)

Do you think young people today are more or less interested in political events than
the youth of 10 years ago? Please explain.

Portrayal of Young Peoplein the Mass Media

How would you say young people are stereotyped in the mass media? (For example,
are they shown only as victims and problems?)

Are there any podtive images of young people in the mass media? If so, what are
they?

Are there any pogtive role modds for young people shown regularly in the mass
media? If o, which?

Which issues, if any, does the mass media communicate effectively to young people?

Media Aimed at Y oung People

Are there any programmes or publications that are targeted specificdly a young
people? If so, what are they and of what qudity are they in your judgment? Please
comment on their strengths and weaknesses)

What characterises youth programmes in your country/region? (for example, what
subjects/issues do they cover, what type of people do they feature, what is their style
and tone)

Are programmes for youth readily availadble on TV and/or radio? When do they
usudly ar and how much artime do they usudly have?



VI. Media Projects I nvolving Young People
Are you aware of any media projects that involve young people as writers, reporters,
actors, producers, etc.? If so, what are they and how successful have they been in
your view?
For each media project involving young people tha you are aware of, could you
please provide the name, contact information and a brief description of the project.
UNICEF will usethisinformation to start compiling a database of such projects.

Project Name Contact Information Brief Description

How helpful do you think such projects have been both for the young people
themsdlves and for the country/general good?

VIl. Information “Haves’ and “Have-nots”

Would you say that there are information “haves’ and “have-nots’ among young

people in your country/region today? If so, who are the “haves’ and who are the
“have-nots’?

Wha ae the reasons for this informationd divide? (For example, are there some
young people who cannot afford access to certain types of information or who are
simply too busy with daily survival to have the time to access information? Are there
some groups — such as minorities, who are excluded from today’ s mass media?)

VIIl. Young People and the Inter net

Regarding users of the Internet among young people:

Who is generdly attracted to the Internet?

Who has access?




What do they generdly useit for?

Where do they usudly accessit? (school, friends’ homes, work, libraries, cafes, etc.)

Who are the “Internet entrepreneurs’ who are creating web pages, companies, etc.?

Is the Internet contributing to a certain youth culture?

Is the Internet a source of employment for young people, or will it soon be?

Do media start- ups have any chance of finding a profitable niche?

Regarding Internet non-users:

Who are the non-users?

Are these young people nonusers by choice or do they face obstaclesin accessing
and/or using the Internet? Which obstacles do they face?

How likely isit that these non-users will become users?
State of Journalism and Communications Training
In your country or region, how does ayoung person prepare for acareer in

media/journaism today?

How does this compare to journdism training under communism and what are the
main reasons for the differences?

What isthe qudity of journdism training today?

Do young people find a career in medialjournaism tractive? Why or why not?
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What types of young people does mediajournaism work attract?

X. Importance of Young Peopleto Development of Democratic, | ndependent
Media

What would you say are young people's expectations of the media today in terms of
baance of information, accuracy, objectivity, role in society?

As the fird generation to reach adulthood since the fdl of the Berin Wal, do you

think that young people today will push for the drengthening of democratic,
independent mediaiin their countries? Why or why not?

What needs to be done—perhaps in terms of policies or programmes—that would
help to empower young people in your country/region through various forms of
media? (Look for issues of access, training, exchange programmes, career
opportunities, support for young people' s media groups, etc.)

Do you think that media savvy young people in your country/area would be interested
in communicaing through various media channds with other such young people in
ther own country, in neighbouring countries or in their region, and/or in Wesern
countries? Please explain.

Other comments,



